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IPDLAF+
CLASS

lllinois Park District Liquid Asset
Fund Plus is sponsored by the Illinois
Association of Park Districts and the
lllinois Park & Recreation Association

Partnerships
marctter.

It's always good to have a partner when it
comes to investing—one you can count on
in all types of challenging situations.

At IPDLAF+ Class, our professional team
bases its investment philosophy on safety
and preservation of principal so that we
can assist you in any investment climate.

Why rely on us? Learn more at IPDLAF.org
or talk with our representative, Michelle Binns.

Michelle Binns, Senior Managing Consultant
312.523.2428 | binnsm@pfmam.com

This information s for institutional investor use only, not for further
distribution to retail investors, and does not represent an offer to sell or a
solicitation of an offer to buy or sell any fund or other security. Investors
should consider the Trust's investment objectives, risks, charges and
expenses before investing in the Trust. This and other information about
the Trust is available in the Trust's current Information Statement, which
should be read carefully before investing. A copy of the Trust’s Information
Statement may be obtained by calling 1-800-731-6870 for the IlIT Class and
1-800-731-6830 for the IPDLAF+ Class and is also available on the Trust's
websites at www.iiit.us and www.ipdlaf.org. While both the IlIT and IPDLAF+
Classes of the lllinois Portfolio seek to maintain a stable net asset value of
$1.00 per share and the lllinois TERM series seek to achieve a net asset
value of $1.00 per share at its stated maturity, it is possible to lose money
investing in the Trust. An investment in the Trust is not insured or guaranteed
by the Federal Deposit Insurance Corporation or any other government
agency. Shares of the Trust are distributed by PFM Fund Distributors,
Inc., member Financial Industry Requlatory Authority (FINRA) (www.finra.
org) and Securities Investor Protection Corporation (SIPC) (www.sipc.org).
PFM Fund Distributors, Inc. is an affiliate of PFM Asset Management LLC.
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FROM THE EDITOR

Checking the Pulse
of Your Community

One of the things | love about
getting to be a part of lllinois
Parks and Recreation
magazine is being able to
connect with all of you with
every issue we send out.

Connectivity is something that feels so deeply
entrenched in any park district, forest preserve,
conservation district, recreation, or special recreation
agency. Every day you are reaching out to the people in
your community to form bonds that bolster the work you
do and create memories to last a lifetime.

This issue is shining a light on how your agency can
create those bonds. Whether it's a simple pulse check
on what your community cares about or its fine tuning
the services you offer to make sure all residents are
being heard, listening to those you serve can only make
your agency operate that much better.

On page 20, Village of Hawthorn's Director of Parks and
Recreation Brian Sullivan shares his life lessons on
listening to a community and a few strategies to be
more open to change in Are You Listening? Urbana Park
District's Park Planner Kara Dudek-Mizel shares her
agency's story of involving children in the creation of a
playground in Let's Get Creative with Community Input
on page 26. On the more technological side,
Confluence's Senior Principal/Senior Vice President Terry
Berkbuegler shares his company's perspective of
creating spaces that draw visitors in who then share
those experiences to create points of interest in
Designing for the Social Experience on page 28.
Finally, we share stories about creating calming spaces
to meet accessibility needs in Creating Calming Spaces
Through Multi-Sensory Rooms by the South East
Association for Special Parks and Recreation on page
32, and SootheSpace: Bringing Calm and Comfort to
the Community by the Fox Valley Special Recreation
Association on page 34.

We hope these stories inspire you to actively listen to

your community and adapt to meet the ever-changing
needs of those who turn to you for their physical and

mental health.

Thanks for reading!

— Wayne Utterback, Editor

Cover photo taken by JP McNamara, Palatine Park District, for
the 2019 Give Us Your Best Photo Contest.
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Owned, operated and governed in collaboration
with fellow members

Working with members who have adopted the
proactive risk management culture of our

membership

Members have a dedicated Risk Control
Specialist, Member Services Partner and
Member Representatives working as an
extension of their team

IPARKS IS THE RISK MANAGEMENT
AFFINITY PARTNER OF THE IAPD



GET ON BOARD

Calling All Park and Forest Preserve

Commissioners and Trustees

Peter M. Murphy, Esq., CAE, IOM
IAPD President and CEO

January is the perfect month to hone your leadership skills
at the IAPD/IPRA State Conference taking place January 26-
28, 2023.

The largest state conference in the nation brings unequalled
opportunities to learn about everything parks and recreation.
Topics on governance and laws directly impacting your board
services will be discussed. Add in an exhibit hall brimming
with the latest park and recreation equipment and services
and it equates to a one stop shop for you to stay at the top
of your game.

Encourage your entire board to attend with you for a
wonderful opportunity to build your team. Every park district
budget includes resources for continuing education and this
is the best way to maximize the use of those dollars.

Best Practices for Responding to Harassment and
Discrimination Complaints

Date: 1/26/2023 | Time: 9:00 AM - 10:00 AM

How should an organization respond when an employee
makes a complaint alleging workplace harassment or
discrimination? Is an organization obligated to investigate a
harassment or discrimination concern when the alleged
victim does not wish to proceed with an investigation?

Land Acquisition for Park and Forest Preserve Districts
Date: 1/26/2023 | Time: 10:30 AM - 11:30 AM

This session covers the land acquisition process, from
identifying the right parcels, negotiating essential business
terms, seller incentives, due diligence essentials, and making
the closing and post-closing simple.

Master the Power of Change

Date: 1/26/2023 | Time: 12:30 PM - 2:30 PM

In this session, one of North America's leading change
agents lays out a step-by-step approach for successfully
implementing change in a group or department. This user
driven process will create a sense of ownership as well as
highly effective plans that stakeholders will buy into.

Legal/Legislative, Part |

Date: 1/27/2023 | Time: 8:30 AM - 9:30 AM

Legal experts will discuss new laws and recent court
decisions that affect park districts, conservation districts,
forest preserves, recreation, and special recreation agencies.
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Property Acquisition and Sale 101: Understanding the
Ways to Acquire and Sell Real Property

Date: 1/27/2023 | Time: 8:30 AM - 9:30 AM

This session will explore the ways to acquire property
ranging from a typical purchase, to donations, impact fee
requirements and intergovernmental agreements.

Cyber Security & Video Surveillance Best Practices, How
to Protect The Ship

Date: 1/27/2023 | Time: 8:30 AM - 9:30 AM

In this presentation, you will learn technology best practices
for yourself and your organization. In addition, how a video
surveillance system can help protect your facilities, staff
and patrons will be addressed.

“Leadership and
learning are

indispensable to each
other.”

—John F Kennedy

Legal/Legislative, Part Il

Date: 1/27/2023 | Time: 10:00 AM - 11:00 AM

Get familiar with the many new laws, regulations, and
administrative and judicial decisions issued in 2022
affecting your operations. This session will explain recent
developments in state and federal employment law, OMA,
FOIA, constitutional rights (prayer, gender, flags, etc), tort
immunity, and other new governance mandates affecting
your agency's operations.

Board Member to Board Leader

Date: 1/27/2023 | Time: 10:00 AM - 11:00 AM

At the heart of every park board is a good-intentioned
citizen who wants to give back to their community. If you're
looking for a session that goes beyond the nuts and bolts
and digs into real, meaningful, and applicable board topics,
then look no further! This is just what you need to acquire
new skills and energize yourself for a successful board
tenure!

www.lLipra.org



Public Meeting Best Practices: Dealing with Engaged,
Passionate, and Sometimes Unruly Members of the
Public

Date: 1/27/2023 | Time: 10:00 AM - 11:00 AM

This presentation will discuss the best practices for public
meetings in the era of ultra-engaged citizenry.

Social Media and the Law: Facebook? Instagram?
What Now?

Date: 1/27/2023 | Time: 3:45 PM - 4:45 PM

Julie Tappendorf, a local government attorney and author of
the book "Social Media & Local Governments: Navigating
the New Public Square," will discuss how to identify and
navigate the legal issues that arise in park activities on
social media.

Park Finance 101: Levying, Budgeting and Reporting
Date: 1/27/2023 | Time: 3:45 PM - 4:45 PM

Do your eyes cross when you read a tax levy ordinance?
Can you understand your agency's budget and appropriation
ordinance? What reports does your agency file every year?
This session will answer these and other basic questions
about park and recreation agency finances.

Are You Allowed to do That? What Local Government
Leadership Must Know About Ethics Requirements
Date: 1/27/2023 | Time: 3:45 PM - 4:45 PM

This session will provide elected officials, officers, and
employees with critical information on the Gift Ban Act,
prohibited political activities, conflicts of interest, official
misconduct, and executive session confidentiality.

Boardmanship Part |

Date: 1/27/2023 | Time: 3:45 PM - 4:45 PM

This session provides critical information every
commissioner must know to be effective at meetings,
including: agenda/public recital rules and problems, public
comment rights and limits, rules and problems with remote
attendance, special voting rules, small board rules of order,
illegal meetings, the use (and abuse) of closed meetings,
and keeping the PAC away.

Not in My Park: Regulating Controversial Park Activities
Date: 1/28/2023 | Time: 10:30 AM - 11:30 AM

What authority do park districts have to regulate
contentious activities, while respecting the individual rights
of park patrons? Participants will explore scenarios based
on real cases, and vote on the topics they want to learn
about most, including guns, alcohol, nudity, and more!

I'm On the Board, Who is Robert and What About

His Rules?

Date: 1/28/2023 | Time: 10:30 AM - 11:30 AM
Members serve on a board to accomplish shared goals of
an organization, but how does the board accomplish those
goals if it has to spend time agreeing on rules?

Successful Intergovernmental Cooperation Revisited
Date: 1/28/2023 | Time: 10:30 AM - 11:30 AM
Collaboration amongst a city's multiple governmental
agencies is crucial for the success of meeting the needs of
the community. The session will identify a variety of
opportunities that a collaborative team can utilize to share
with the residents of your respective cities.

The Culture Code: Creating a Healthy Relationship
Between Executive Directors and the Elected Officials
Date: 1/28/2023 | Time: 12:30 PM - 1:30 PM

Learn tips for a healthy working relationship with the
board's employee and the executive director, and setting
expectations that lead to successful outcomes on achieving
the mission of the district.

Boardmanship Part Il

Date: 1/28/2023 | Time: 12:30 PM - 1:30 PM

This session explores strategies for managing and
responding to serious park board conflict, aggressive,
manipulative commissioner political tactics, the hostile
public, and methods for regaining public confidence. We
will explore new and established law pertaining to censure,
removal from office, relief for closed meeting misconduct,
and the protection of your district's interests generally.

Illinois Open Meetings Act

Date: 1/28/2023 | Time: 12:30 PM - 1:30 PM

This presentation will discuss the basic requirements of the
act: when is there a meeting; the pitfalls of the use of
electronic communication; what should be on the agenda;
what can or should be discussed in closed session; and the
mechanics of closed session.

Social Media and Electronic Communications for the
Candidate and Elected Official

Date: 1/28/2023 | Time: 2:00 PM - 3:00 PM

This session will explore the opportunities and risks related
to use of social media, email, text and other forms of
electronic communication regarding public business. This
session will explain the rules and give practical advice on
how to navigate this complex world.

Commissioner Roundtable - The Importance of Equity
& Inclusion With Our Parks

Date: 1/28/2023 | Time: 2:00 PM - 3:00 PM

There will be a group of four to five park commissioners
from throughout Illinois who will discuss topics and
concerns surrounding the need to focus on equity and
inclusion for all within our parks.

I look forward to seeing you all at the state conference.
Until then have a wonderful holiday season and a happy
and peaceful new year!

www.lLparks.org November/December 2022 7



EYE ON THE PROFESSION

A CLOSER LOOK AT TRENDS AND ISSUES IN THE PARK AND RECREATION PROFESSION

Engaging Your Staff and

Community Through Fun!

By Barbara Arango, CAE
IPRA Executive Director

Instead of working for a living, how about having fun for a
living? Even if you don't love every aspect of your job, it's
important to remember to incorporate fun in your workday
- for you and for your colleagues.

The world has become a pretty negative place of late. |
suppose it was always there, but now with 24/7 news and
social media at our fingertips, the negativity seems to be
growing exponentially. Along with negativity is a growing
sense of seriousness. Where's the silliness? The humor?
The lightness of heart? As park district professionals
looking for ways to deal with burnout and staff turnover,
you can start by focusing on improving your culture and
work environment.

Research shows the many benefits of humor and levity for
people's mental and physical health. And this is true for
the workplace as well. Start with incorporating fun into
your agency to promote the well-being of your employees.
Then take it to your community as a team. Fun is
infectious and | believe you will be surprised at how
quickly it catches on.

In their book, Firms of Endearment, Raj Sisodia, Jag Sheth
and David Wolfe demonstrate the financial benefits
organizations can reap by making sure they have a culture
that includes fun. Look at Southwest Airlines for the
perfect example, “Southwest's employees are introduced to
the positive contribution that humor can make to easing
customer's anxieties as well as to making work more fun.”
The antics by Southwest employees are legendary and
create incredible brand loyalty.

So, it's good for your team and it's good for the bottom line
— but how do we do it? Even in a “fun” industry like ours,
we can all use a reminder to lighten up. Make humor a
priority in your interactions with your team and transform
your culture into one where people not only want to work
but want to spread the love to others as well.

8 Illinois Parks & Recreation

Put Fun on the Agenda

You've heard the saying, “Work Hard — Play Hard”. It's well
known that taking breaks can actually make you more
productive. Your brain needs down time in order to perform
at its best. Schedule some time for your team to bond over a
fun activity or friendly competition. We do a monthly staff
huddle that includes both work and fun on the agenda.
Game ideas include “Two Truths and a Lie”, “Would you
Rather?” and “Never Have | Ever...”. We not only end up
laughing a lot, but we learn more about each other as well.

Research shows the
many benefits of

humor and levity for
people's mental and
physical health.

It's important to be consistent and incorporate your whole
team. The work environment won't change overnight. And
with many teammates working outside the office, you will
need to make an effort to be inclusive. Include a mix of
activities and humor in communications. Sign off team
emails with a joke. Think about what makes you laugh and
share it with your colleagues. If you spend some time
brainstorming ideas, you can surely think of some new ways
to bring fun to your team. Then enlist others to do the same.
When you find something that works, we'd love to hear
about it on IPRA Connect.

Use Levity of Voice

In our office we have one person that always finds the
perfect meme to post on our Teams discussions. It threads
humor throughout the workday. One of the priorities |
communicated to my staff when | started this position was
that | wanted us to laugh every day. It seems like a “fluffy”

www.lLipra.org



requirement, but if you make fun a priority, your staff will
feel more comfortable incorporating fun themselves. It
lightens the mood in the office and greatly reduces the
overall stress level.

Look for opportunities to use that levity in outside
communications as well. Can you find some fun facts to
post on social media? Or incorporate a contest for your
residents? Where else can you provide opportunities for
your community members to really enjoy themselves?
Oftentimes we are focused on public health or education,
which are vital aspects of our mission, but there's always
room for more amusement in the world. Build a “fun
space” and the community will come.

Lead by Example

If you are stressed, rushed or overly serious, your staff will
not only pick up on that, but feel the same by association.
There will always be a budget shortfall, a disgruntled
resident or graffiti on the new playground. Don't let those
challenges alter your demeanor. The people around you
will mirror your mood, so start by taking deep breaths,
relaxing and showing up every day with a great attitude.

|

Rise of Message Based Communication
January 13, 2023 from 11:00am-12:00pm
presented by:

5] voyagemeiz

Build Your Fleet Dream Team
February 24,2023 from 11:00am - 12:00pm
presented by:

Sourcewell Sa

RSVP at ILipra.org
Interested in hosting a future

Lunch & Learn?
Email duane@ILipra.org

Fun and laughter are both contagious. Show your staff you
can enjoy work and even poke a little fun at yourself. And
then your newly energized staff will provide an example for
your residents.

When's the last time you visited your parks? Or the
facilities of neighboring districts? Take some time to play
on the swings like when you were a child and experience
the enjoyment you bring to those in your community. It's a
great reminder of your mission and how having fun can
make you feel.

In an article for Harvard Business Review entitled “Why
Work Should Be Fun”, author Bob Nelson advocates for the
importance of fun by stating, “Though fun at work is
sometimes thought to be a distraction, research suggests
that it has a positive impact on engagement, creativity, and
purpose — increasing employee retention and reducing
turnover.” Keeping your employees and community happy
is certainly going to produce dividends for your agency, but
more importantly, in a world where we should all take
better care of each other, it is also just the right thing to
do.

Growing
careers one
introduction -

at a time!

Pro/Connect”

IPRA Mentorship Program

- Applications due 1/31/23
« Program begins 2/15/23
« Scan for details

UNIVERSITY OF

STFRANCIS

ILLINO!

PARK & RECREATION ASSOCIATION
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EDUCATION CORNER

FOSTERING INFORMATION AND LIFELONG LEARNING FOR PRACTITIONERS

By Duane Smith, CPRP
IPRA Education Director

Parks, facilities, and programs are the three basic services
offered by park and recreation agencies for individuals and
the community, each providing numerous social and
physiological benefits fundamental to a higher quality of
life. These services function as a catalyst for individuals to
engage and build trust with their local government and
people within the community. With the US population
becoming remarkably more diverse each year, this trust
becomes increasingly more difficult to obtain because
there are more distinctions to be realized. Thus, the case is
made for the necessity to invest in resources that will
identify key community demographics because it will
induce an effort to review and expand on the current scope
of services offered to people in your community.

As explained in the 6" Edition Certified Park & Recreation
Professional (CPRP) Study Guide, there are different types
of service user levels, ranging from 'high-user' to 'non-user'.
Practitioners are taught the end goal is make everyone a
high user of agency services, and that its more cost
effective to focus on advancing light-to-medium users
because they've already bought into the agency brand and
trust the services afforded to them will meet their needs. In
other words, common practice says time is money, and
working with existing customers is easier and more cost
effective than trying to fortify new relationships that
theoretically will not provide the same return on
investment. Unfortunately, neglecting non-users generally
means excluding people from underserved and
marginalized communities, thus contradicting the very
essence of public service in providing places for health and
well-being that are accessible by persons of all ages,
abilities, and backgrounds.

Let's be clear, collecting demographic information is not
new because its common practice for things such as
program planning and capital development. The challenge
here is intentionally immersing oneself into the non-user
communities to better understand their needs. This

10 Illinois Parks & Recreation

Demographics: Key to

Community Engagement

requires time and money, both precious resources on the
heels of the COVID-19 pandemic, but it also requires one to
be vulnerable and accepting to the fact that this work will
challenge biases and necessitate some grace for oneself and
others.

There is no one-size-fits-all approach because not all
agencies have the same fiscal, physical, technological, and
human resources, but that shouldn't discourage anyone from
doing the work. Jessica Hersman at the Buffalo Grove Park
District says her agency has used a variety of approaches to
better understand their community demographics. She
states, “The Buffalo Grove Park District uses traditional
methods such as surveys, and we are actively engaged with
other community organizations. Communicating openly
with businesses, schools, and places of worship have
helped us gain a sense of the individuals we are serving,
not just the groups.”

Jon Marquardt at the Skokie Park District says his agency
has been able to expand its scope of service with a better
foundational knowledge of its community demographics.
Says Jon, “The more you are visible in the community the
better you are understanding it. The turtle doesn't know the
world if he keeps his head in his shell. The more visible
you are the more voices you hear. More voices lead to more
ideas which lead to better programs and services.”

As we turn the corner into 2023, | challenge you to connect
with your team to talk about the non-users in your
community. Ask if you can identify those individuals and
groups and what can be done to engage them in your parks,
facilities, and programs. Make no mistake, this is a
challenging task that requires you to be very intentional with
your efforts, but understand it will result in a better
understanding of your community and more diverse portfolio
of opportunities for engagement. I'd say that's a worthwhile
investment, wouldn't you agree?

www.lLipra.org



Proven for
Park Districts
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IPRF is the Leader in Workers' Compensation Coverage

Since ourinceptionin 1985, the Illinois Public Risk Fund has invited public entities and
government agencies to examine our outstanding record for cost-effective workers'
compensation coverage. Today, over 700 risk managers rely on IPRF for:

e 24/7/365 Claim Reporting e Dedicated Claims Team

e In-house Nurse Case Management e Prescription Drug Programs

e Aggressive subrogation program which will include members out of pocket expenses.

» Loss Control training and support that includes an extensive library of online training
courses, simulator training and sample safety guides.

» |PRF members can select their own defense counsel subject to IPRF's litigation
management process and approval.

m PROUDLY SERVING THE PUBLIC SECTOR

ILLINOIS PUBLIC RISKFUND wWww.IPRF.com (800)289-IPRF (708)429-6300 (708)429-6488 Fax




STATEHOUSE INSIDER

ISSUES & INSIGHTS FROM THE LEGAL/LEGISLATIVE SCENE

Upcoming Efficiency Report Presents

a Unique Opportunity

Jason Anselment
General Counsel

During the past decade, IAPD has spent countless hours on
the issue of local government consolidation. In addition to
serving on the 2012-13 Local Government Consolidation
Commission, attending every meeting of the 2015 Task Force
on Local Government Consolidation and Unfunded Mandates,
and closely monitoring and attending hearings on local
government consolidation that were a focus of the General
Assembly's 2019 Property Tax Task Force, we have also been
actively engaged in a variety of legislative proposals on this
important issue.

In recent years, a primary legislative threat has been the
continued reintroduction of the so-called Citizens'
Empowerment Act, which would allow just 5% of voters to
initiate a referendum to dissolve any unit of local government
and transfer all its property and other assets to another unit
of government. IAPD was one of the only organizations to
consistently oppose these bills and to testify against them on
multiple occasions in committee hearings because we
recognize the dangerous, long-term implications they could
have for lllinois communities. Contrary to the title, the
legislation provides no protections for citizens when it comes
to their long-term investments in facilities, programs, and
services and would instead place public assets and services
at risk without providing citizens with any safeguards to
protect those assets. Moreover, the claimed savings are
purely hypothetical, as nothing in the legislation requires or
guarantees savings to taxpayers; in fact, such initiatives
could end up costing taxpayers more in the long run.

During the current 102™ General Assembly, we worked
behind the scenes on another legislative proposal that was
initially introduced as a local government consolidation bill.
Originally proposed in 2021 as the Decennial Committees on
Local Government Consolidation Act, HB 162 (Keicher, J. /
Morrison, J.) was primarily focused on local government
consolidation as its original title suggests. The bill required
local governments to create committees to make
recommendations on consolidation, allowed counties to
appoint committee members, and imposed many burdens
and other costs on local governments, including a mandatory
public survey of at least 10% of residents to inquire about
consolidation. Last year, IAPD worked with state legislators
and another stakeholder organization to make several
important changes to alleviate the most concerning portions
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of the bill, shift the focus from consolidation to efficiency,
and eliminate costly provisions such as the mandatory
community survey. That bill passed the House but not the
Senate in 2021, but it was then refiled this year by the
Senate sponsor with our negotiated language.

Now known as the Decennial Committees on Local
Government Efficiency Act, SB 3789 / Public Act 102-
1088 (Morrison, J. / Carroll, J.) was passed by both
chambers during the Spring Session with near unanimous
approval and was signed into law this past June. As its
new name suggests, the bill is now more appropriately
focused on local government efficiency rather than
consolidation. Although still an unfunded mandate, this
law gives park districts, forest preserve districts, and
conservation districts the ability to appoint the committee
membership and provides an opportunity for these
agencies to demonstrate the countless ways in which they
efficiently and effectively deliver park, recreation, and
conservation programs, facilities, and services to their
residents.

To assist member agencies, IAPD has been working with
members of the Joint Legislative Committee during the
past several months to develop resources that member
park districts, forest preserve districts, and conservation
districts can use to formulate their reports.

The first of those resources is a list of frequently asked
questions and answers about the new law.

Q: Who must form an Efficiency Committee?

A: Public Act 102-1088, also known as the Decennial
Committees on Local Government Efficiency Act, requires
units of local government that levy any tax, including park
districts, forest preserve districts, and conservation
districts, to form a committee to study local efficiencies.
Municipalities and counties are exempt from the Act.

Q: When do we have to form a committee?

A: Units of local government must form a committee within
one year after the Act’s effective date. Because the Act
took effect on June 10, 2022, each governmental unit
must form its committee no later than June 10, 2023, and
at least once every ten years thereafter.
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Q: Who serves on the committee?

A: Each committee must include: (1) the elected or
appointed members of the governing board of the
governmental unit, (2) at least two residents of the
governmental unit appointed by the board president and
approved by the board, and (3) the chief executive officer or
other officer of the governmental unit. The chairperson may
also appoint additional members to the committee as he or
she believes appropriate.

Committee members serve without compensation but may
be reimbursed for incurred expenses with the approval of the
governmental unit.

Q: Who chairs the committee?
A: The committee will be chaired by the board president or
their designee.

Q: What are the duties of the committee?

A: Each committee must: (1) study the governmental unit's
governing statutes, ordinances, rules, procedures, powers,
jurisdiction, shared services, intergovernmental agreements,
and interrelationships with other governmental units and the
State of lllinois, (2) collect data, research, and analysis as
necessary to prepare a written report that includes
recommendations with respect to increased accountability
and efficiency, and (3) provide a written report to the county
board in which the governmental unit is located.

Q: What is the deadline for completing the report?

A: Each committee must provide a report to the county board
in which the governmental unit is located no later than
eighteen months after the formation of the committee. If a
committee is formed on the last possible date (June 10,
2023), then the report would need to be provided to the
county board no later than December 10, 2024.

Q: What other State laws apply to the committee?

A: Each committee is considered a public body to which
provisions of the Freedom of Information Act and the Open
Meetings Act (OMA) apply.

Q: How often must the committee meet?

A: The committee is required to meet at least three times.
The committee may, but is not required to, meet during the
regularly scheduled meeting of the governmental unit if the
following conditions are met: (1) separate notice is given in
conformance with the OMA, (2) the committee meeting is
listed as part of the board of the governmental unit's regular
meeting agenda, and (3) at least a majority of the members
of the committee are present at the committee's meeting.
However, because the committee's membership is not
identical to the park board membership, the park board
would want to adjourn or recess its regular meeting before
convening a meeting of the committee.

Q: What are the requirements for each meeting of the
committee?

A: Each meeting of the committee must be public and held
in accordance with the OMA. The committee must provide
an opportunity for any person to be heard at each meeting

for at least three minutes. At the conclusion of each
meeting, the committee must conduct a survey of residents
who attended the meeting and ask for input on matters
discussed at the meeting. Pursuant to the OMA, all public
bodies must keep written minutes of the meeting.

Q: What resources will IAPD provide to assist with the Act?
A: In addition to these FAQs and a corresponding fact sheet,
IAPD is also preparing tools such a model resolution to form

the committee and a comprehensive template that agencies

may use as they prepare their report.

Although each agency will need to adapt the IAPD template
to incorporate its own specific details, we will provide model
language to complete some sections such as a General
Overview of Governing Statutes, Ordinances, Rules,
Procedures, Powers, and Jurisdiction. Even where specific
examples may vary depending on a district, the template will
provide lists of examples an agency may wish to include.

For example, to demonstrate its best practices we will
provide a list of examples of policies, manuals, plans, and
reports that an agency may want to cite. To demonstrate
efficiency of operations, the template will offer descriptive
language and also identify items such as intergovernmental
agreements and other partnerships that illustrate how your
agency avoids duplication of services and saves taxpayer
dollars. A separate section on transparency will provide
similar examples. The template even offers
recommendations for increased accountability and efficiency
that you may consider as your agency prepares its report.

As always, IAPD will also be available to answer questions
from the membership.

Finally, the new law permits, but does not require, a
committee to employ or use the services of specialists in
public administration and governmental management and
any other trained consultants, analysts, investigators, and
assistants it considers appropriate.

Q: What happens once the report is provided to the
county?

A: After the report is provided, the committee is dissolved
until it is reestablished with newly appointed members in 10
years.

This new requirement offers park districts, forest preserve
districts, and conservation districts a unique opportunity to
demonstrate that their agency operates more efficiently and
effectively than any other unit of government within the
community. IAPD will provide resources that will not only
help your agency satisfy its statutory obligations, but also
help document the numerous reasons why your agency is
the absolute best form of local government to deliver your
services to the community. Ultimately, your report may
provide a solid response to any future shortsighted proposal
that suggests another form of local government could
provide the same services at a lower cost.
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legal calendar 2023

Prepared by Peter M. Murphy, IAPD President/CEO & Jason A. Anselment, IAPD General Counsel

The following park district calendar includes key dates and duties based upon a fiscal year that begins on May 1 and ends on April 30. For those
park districts that have adopted another date for the commencement of the fiscal year (70 ILCS 1205/4-4), this calendar must be adjusted for
those duties that must be performed at times related to the fiscal year. The calendar is also established around regular park board meetings held
on the third Thursday of each month. Selected election dates are based on the Consolidated Primary Election to be held on February 28, 2023,
and the Consolidated Election to take place on April 4, 2023. For additional election dates, consult the Tools section of the IAPD website,

ILparks.org.

This Legal Calendar was compiled by the lllinois Association of Park Districts as a resource for our members. It is not an exhaustive list of every
law that may impact park districts or a substitute for individual legal research. As with any question requiring legal advice, you should contact
your park district's attorney. For questions or additional information, you may also contact the IAPD.

All statutory references are to the Illinois Compiled Statutes (ILCS).

ANNUAL REQUIREMENTS

AT THE BEGINNING OF THE
CALENDAR (OR FISCAL) YEAR:

* Post the date, time and place of
park district regular meetings for the
year. Mail copies to the news media.
(5 ILCS 120/2.02)

* Review the requirement that all
closed sessions are to be recorded
verbatim by audio or video. (5 ILCS
120/2.06)

* Review the requirement that open
meeting minutes must be approved
within 30 days after the meeting or
at the public body's second
subsequent regular meeting,
whichever is later, and made
available for public inspection within
10 days after approval. (5 ILCS
120/2.06)

* Review the requirements that all
Open Meetings Act and Freedom of
Information Act officers must
complete the Illinois Attorney
General's annual training
requirements. Newly appointed
officers must complete the training
within 30 days after designation or
assuming the position. (5 ILCS
120/1.05; 5 ILCS 140/3.5(b))

* Review the requirement that
newly elected or appointed members
of a public body must successfully
complete a course on the Open
Meetings Act offered by the lllinois
Association of Park Districts or the
electronic training curriculum on the
Open Meetings Act developed by the
Illinois Attorney General's Public
Access Counselor within 90 days of
their oath of office or otherwise
assuming their responsibilities if no
oath is required. (5 ILCS 140/1.05)
* Review the requirement that all
local governments with Internet
websites are required to post on that
website an email address for their
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elected officials for the public's use
in contacting those officials and post
a hyperlink on the local
government's homepage to allow the
public easy access to the contact
information. (50 ILCS 205/20)

* Review with the park district
treasurer the requirement that all
funds of the district not immediately
needed for disbursement must be
invested within two working days at
prevailing interest rates or better. (30
ILCS 225/1)

* Review the requirement that every
person, other than the treasurer,
receiving money for the district must
keep a triplicate record of the money,
and deliver the money to the
treasurer not later than the middle of
the month following the month of
receipt. (30 ILCS 20/1)

¢ The American flag must be
displayed and flown each day of the
week from each City Hall or Village
Hall and Village Square and at the
principal entrance to all supervised
public parks. (5 ILCS 465/3b)

» Contributions to the lllinois
Municipal Retirement Fund (IMRF)
must be deducted each pay period
from covered employees' pay and
remitted to the IMRF along with the
contribution from the local
government. (40 ILCS 5/7-132, 7-
172,7-173)

» Districts that have employees
under Social Security must send
their FICA contributions at such
times as may be designated by the
Internal Revenue Service. (40 ILCS
5/21-105.2, 21-109)

* Review the requirements that all
newly hired employees must be
reported to the Illinois Department of
Employment Security. (820 ILCS
405/1801.1)

* For persons or entities required to
report under the Lobbyist

Registration Act, review reporting
requirements for expenditures. (25
ILCS 170/6, 170/6.5)

* All employers must post a notice
developed by the lllinois Department
of Human Rights (IDHR) and include
information concerning an
employee's rights in any employee
handbook. Samples of these
required notices are available on the
IDHR's website. 775 ILCS 5/2-
102(K)

¢ For IMRF employers with a
website, ensure that the district's
website contains a hyperlink to the
IMRF webpage that includes the
statutorily required information
pertaining to all participating
municipalities (40 ILCS 5/7-135.5)
¢ Review the requirement that
Illinois employers must provide
sexual harassment prevention
training to all employees at least
once a year. (775 ILCS 5/2-109)

* All employers that provide group
health insurance coverage to their
employees must provide all eligible
employees with a written list of
covered benefits in a format that
easily compares those covered
benefits with the essential health
insurance benefits that are required
of individual health insurance
coverage that is regulated by the
state. The information must be
provided upon hire, annually, and
upon request, but the employer may
do so by email or by providing the
information on a website that an
employee is able to regularly access.

EVERY SIX MONTHS

Unpublished written minutes of all
closed meetings are to be reviewed
at least every 6 months, or as soon
thereafter as is practicable, taking
into account the nature and meeting

schedule of the public body, to
determine if (a) the need for
confidentiality still exists as to all or
part of those minutes, or (b) if the
minutes or portions thereof no
longer require confidential
treatment and are available for
public inspection. The results of the
review are to be reported in the
open session of the board of
commissioners. (5 ILCS 120/2.06)

Check the IAPD database to verify
that all information is up to date for
your agency.

NOVEMBER 2022

NOVEMBER 3

First day notice of intention to file a
petition to create a political
subdivision, whose officers are to
be elected rather than appointed,
may be published in a newspaper
within the proposed political
subdivision, or if none, in a
newspaper of general circulation
within the proposed territory for the
Consolidated Election. (10 ILCS
5/28-2(g))

NOVEMBER 28

Last day for filing petitions (must
contain original sheets signed by
voters and circulators) for referenda
for the submission of questions of
public policy (local) for the
Consolidated Primary Election.
[EXCEPTION: proposition to create
a political subdivision, referenda
held under the provisions of Article
IX of the Liquor Control Act and
Section 18-120 of the Property Tax
Code. (10 ILCS 5/28-2, 28-6, 28-
7]
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NOTE: Petitions to initiate back door
referenda must be filed under the
deadline specified in the specific
statute authorizing the referenda, but
in no case later than 92 days prior
to the ensuing election.

DECEMBER 2022

DECEMBER 5

Last day to file objections to
petitions for referenda for the
submission of questions of public
policy (local) for the Consolidated
Primary Election. Objections to
petitions for local referenda are filed
with the same office in which the
original petitions were filed.
[EXCEPTION: proposition to create a
political subdivision, referenda held
under the provisions of Article IX of
the Liquor Control Act, and Section
18-120 of the Property Tax Code.]
(10 ILCS 5/10-8, 28-4)

DECEMBER 5

Last day notice of intention to file a
petition to create a political
subdivision, whose officers are to be
elected rather than appointed, may
be published in a newspaper within
the proposed political subdivision, or
if none, in a newspaper of general
circulation within the proposed
territory for the Consolidated
Election. (10 ILCS 5/28-2(g))

DECEMBER 5

Last day to file petitions (must
include original sheets signed by
voters and circulators) to create a
political subdivision with the
appropriate officer or board (for park
districts, circuit court clerk) for the
Consolidated Election. (10 ILCS
5/28-2(b); 70 ILCS 1205/2-3)

NOTE: Objections can be filed on or
before the date of the hearing with
the appropriate circuit court clerk.
(10 ILCS 5/28-4)

NOTE: If initial officers are to be
elected at the election for creation of
a new unit of government,
candidates for such offices shall file
nomination papers 113-106 days
before such election (December 12-
19, 2022). (10 ILCS 5/10-6)

NOTE: The circuit court clerk shall
publish the hearing date for a public
policy petition filed in his/her office
not later than 14 days after the
petition is actually filed, but at least
5 days before the actual hearing
(final orders within 7 days of
hearing). (10 ILCS 5/28-4)

NOTE: See the specific statute
governing the unit of local
government to be established for
filing procedures. (10 ILCS 5/28-4)

DECEMBER 12

Last day for local governing boards
to adopt a resolution or ordinance to
allow a binding public question to
appear on the ballot for the
Consolidated Primary Election. (10
ILCS 5/28-2(c))

DECEMBER 12

Last day for county, municipal,
school, township and park boards to
authorize the placement of advisory
referenda on the ballot by resolution
for the Consolidated Primary
Election. (10 ILCS 5/28-2(c); 55
ILCS 5/2-3002, 5-1005.5; 60 ILCS
1/30-205, 80-80; 65 ILCS 5/3.1-
40-60; 70 ILCS 1205/8-30; 105
ILCS 5/9-1.5)

DECEMBER 12

Last day to file objections to
petitions to create a political
subdivision in the appropriate office
where the petitions were originally
filed (for park districts, circuit court
clerk) for the Consolidated Election.
(10 ILCS 5/10-8, 28-4; 70 ILCS
1205/2-3)

DECEMBER 12

First day for candidates to file in
office of the local election official or
board of election commissioners,
original nomination papers (must
contain original sheets signed by
voters and circulators) for
nonpartisan candidates in park
districts and forest preserves for the
Consolidated Election. (10 ILCS
5/10-6(2))

NOTE: Filing is between 113-106
days prior to the Consolidated
Election. December 12, 2022 is the
113" day prior to that election and
is the first day of filing in those
offices which are open.

DECEMBER 19

Last day for candidates to file in the
office of the local election official or
board of election commissioners,
original nomination papers (must
contain original sheets signed by
voters and circulators) for
nonpartisan candidates for park
district boards, forest preserve
district boards, and road district, fire
protection district, library district and
municipal library boards, and school
and community college boards for
the Consolidated Election. (10 ILCS
5/10-6(2))

NOTE: The office in which petitions
for nomination must be filed shall
remain open for the receipt of such
petitions until 5:00 PM. on the last
day of the filing period. (10 ILCS
5/1-4)

DECEMBER 22

Last day for the circuit court clerk
and the local election official to
certify any binding public question or
advisory referenda to the election
authority having jurisdiction over the
political subdivision for the
Consolidated Primary Election. (10
ILCS 5/28-5)

DECEMBER 27

Last day for filing objections to
nomination papers for nonpartisan
candidates (whose nomination
papers were filed during the period
December 12-19, 2022) in the
office of the election authority or the
local election official with whom the
nomination papers were originally
filed for the Consolidated Election.
(10 ILCS 5/10-8)

NOTE: The objection period consists
of five business days. If the office of
the election authority or local
election official is closed for days
that would normally be business
days other than Monday, December
26, 2022, they must extend the
deadline for filing objections in their
office.

JANUARY 2023

JANUARY 3

Last day for filing petitions (must
contain original sheets signed by
voters and circulators) for referenda
for the submission of questions of
public policy (local) for the
Consolidated Election. [EXCEPTION:
Proposition to create a political
subdivision, referenda held under the
provisions of Article IX of the Liquor
Control Act, and Section 18-120 of
the Property Tax Code. (10 ILCS
5/28-2, 28-6, 28-7)]

NOTE: Petitions to initiate back door
referenda must be filed under the
deadline specified in the specific
statute authorizing the referenda, but
in no case later than 92 days prior
to the ensuing election.
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JANUARY 10

Last day to file objections to
petitions for referenda for the
submission of questions of public
policy (local) for the Consolidated
Election. Objections to petitions for
local referenda are filed with the
same office in which the original
petitions were filed. [EXCEPTION:
Proposition to create a political
subdivision, referenda held under the
provisions of Article IX of the Liquor
Control Act, and Section 18-120 of
the Property Tax Code.] (10 ILCS
5/10-8, 28-4)

JANUARY 17

Last day for local governing boards
to adopt a resolution or ordinance to
allow a binding public question to
appear on the ballot for the
Consolidated Election. (10 ILCS
5/28-2(c))

JANUARY 17

Last day for county, municipal,
township, school and park boards to
authorize placement of advisory
referenda on the ballot by resolution
for the Consolidated Election. (10
ILCS 5/28-2(c); 55 ILCS 5/2-3002,
5-1005.5; 60 ILCS 1/30-205, 80-
80; 65 ILCS 5/3.1-40-60; 70 ILCS
1205/8-30; 105 ILCS 5/9-1.5)

JANUARY 19
Regular January board meeting.

JANUARY 26

Last day for local election official to
certify candidates and the offices
they are filing for to the election
authority for the Consolidated
Election. (10 ILCS 5/10-15)

JANUARY 26

Last day for the circuit court clerk
and the local election official to
certify any binding public question or
advisory referenda to the election
authority having jurisdiction over the
political subdivision for the
Consolidated Election. (10 ILCS
5/28-b)

JANUARY 26-28
Attend the IAPD/IPRA Annual
Conference, Hyatt Regency Chicago.

JANUARY 31

Last day to file with the chief county
assessment officer for all tax exempt
real estate an affidavit/certificate of
exempt status stating whether there
has been any change in the
ownership or use of the exempt real
estate and the nature of any such
change to continue the exemption of
park property from real estate taxes.
(35 ILCS 200/15-10)

November/December 2022 15



NOTE: Copies of leases or
agreements related to exempt
property that is leased, loaned or
otherwise available for profit must be
filed with the assessment officer. (35
ILCS 200-15-15)

FEBRUARY 2023

FEBRUARY 1

Last day by which the chief
administrative officer or his or her
designee for a unit of local
government with persons described
in items (a), (b) and (c) of Section
4A-101.5 of the lllinois
Governmental Ethics Act shall certify
to the appropriate county clerk a list
of names and addresses of such
persons who are required to file
statements of economic interest. In
preparing the lists, each chief
administrative officer or his or her
designee shall set out the names in
alphabetical order. (5 ILCS 420/4A-
106.5)

FEBRUARY 16
Regular February board meeting.

FEBRUARY 21

Last day for the election authority to
publish a notice of any question of
public policy to be voted upon within
the jurisdiction at the Consolidated
Primary Election. The notice shall
also be given at least ten days before
the date of the election by posting a
copy of the notice at the principal
office of the election authority. The
local election official shall also post
a copy of the notice at the principal
office of the political or governmental
subdivision, or if there is no principal
office at the building in which the
governing body of the political or
governmental subdivision held its
first meeting of the calendar year in
which the referendum is being held.
(10 ILCS 5/12-5)

FEBRUARY 28
Consolidated Primary Election

MARCH 2023

MARCH 16
Regular March board meeting

MARCH 27

Last day for the election authority to
publish notice of the Consolidated
Election. The notice must include
the polling hours, and the offices for
which candidates will be elected.
Such notice must also include a list
of precinct polling addresses unless
published separately at least ten
days prior to the Consolidated
Election. (10 ILCS 5/12-4)
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MARCH 27

Last day for the election authority
to publish a notice of any question
of public policy to be voted upon
within its jurisdiction at the
Consolidated Election. The notice
shall also be given at least ten
(10) days before the date of the
election by posting a copy of the
notice at the principal office of the
election authority. The local
election official shall also post a
copy of the notice at the principal
office of the political or
governmental subdivision, or if
there is no principal office at the
building in which the governing
body of the political or
governmental subdivision held its
first meeting of the calendar year
in which the referendum is being
held. (10 ILCS 5/12-5)

APRIL 2023

APRIL 1

Last day by which the county
clerk of each county shall notify
all persons whose names have
been certified to him or her, other
than candidates for office who
have filed their statements with
their nominating petitions, of the
requirements for filing statements
of economic interests. The lllinois
Governmental Ethics Act, 5 ILCS
420/4A-101.5, requires the
following persons to file verified
written statements of economic
interests: (a) Persons who are
elected to office in a unit of local
government, and candidates for
nomination or election to that
office; (b) Persons appointed to
the governing board of a unit of
local government and persons
appointed to a board or
commission of a unit of local
government who have the
authority to authorize the
expenditure of public funds but
not members of boards or
commissions who function in an
advisory capacity; (c) Persons
who are employed by a unit of
local government and are
compensated for services as
employees and not as
independent contractors, and
who:

1. are, or function as, the head of
a department, division, bureau,
authority or other administrative
unit within the unit of local
government, or who exercise
similar authority within the unit of
local government;

2. have direct supervisory authority
over, or direct responsibility for the
formulation, negotiation, issuance, or
execution of contracts entered into
by the unit of local government in
the amount of $1,000 or greater;

3. have authority to approve licenses
and permits by the unit of local
government (this item does not
include employees who function in a
ministerial capacity);

4. adjudicate, arbitrate, or decide
any judicial or administrative
proceeding, or review the
adjudication, arbitration or decision
of any judicial or administrative
proceeding within the authority of
the unit of local government;

5. have authority to issue or adopt
rules and regulations within areas
under the authority of the unit of
local government; or

6. have supervisory responsibility for
20 or more employees of the unit of
local government. (5 ILCS 420/4A-
106.5; 5 ILCS 420/4A-101.5)

APRIL 3

The suggested date to prepare the
budget and appropriation ordinance
in tentative form and place on file for
public inspection at least 30 days
prior to final action. (All park
districts are required to adopt a
combined budget and appropriation
ordinance within or before the first
quarter of each fiscal year.) (70 ILCS
1205/4-4)

NOTE 1: IMRF employers must post
on their website or at their principal
office the total compensation
package of employees with a total
compensation of $150,000 or more
per year at least six days before the
employer approves the total
compensation package. The
employer must also post the total
compensation package within six
business days after approving their
budget for employees with a total
compensation package in excess of
$75,000 or more. If the employer
maintains a website, it may choose
to post a physical copy of this
information at the principal office of
the employer in lieu of posting the
information directly on the website,
but the employer must post
directions on the website on how to
access the information. (5 ILCS
120/7.3)

NOTE 2: Before an IMRF
employer increases the earnings
of an officer, executive or manager
by more than 12 percent, the
employer must obtain a “Pension
Impact Statement” from the IMRF
which states the effects of the
salary increase on the employee's
pension benefits. (40 ILCS 5/7-
225)

APRIL 4
Consolidated Election

APRIL 20
Regular April board meeting.

APRIL 25

Last day for the county clerk or
board of election commissioners
to canvass the election results for
the Consolidated Election. (10
ILCS 5/22-17)

APRIL 26

Register newly elected
commissioners for IAPD Boot
Camps. Commissioners will
receive valuable information on
the legal requirements of their
new positions and will also
successfully complete a course on
the Open Meetings Act that is
required within 90 days after they
take their oath of office

MAY 2023

MAY 1

The last date for filing statements
of economic interest for persons
who have not previously filed
during the calendar year. (5 ILCS
420/4A-105)

NOTE 1: Failure to file a
statement of economic interests
within the time prescribed shall
not result in a fine or ineligibility
for, or forfeiture of, office or
position of employment, provided
that the failure to file results from
not being included for notification
by the appropriate agency, clerk,
secretary, officer or unit of
government, and that a statement
is filed within 30 days of actual
notice of the failure to file. (5
ILCS 420/4A-105)

NOTE 2: All statements of
economic interests shall be
available for examination and
copying by the public at all
reasonable times. (5 ILCS
420/4A-106.5)
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NOTE 3: Any person required to
file a statement of economic
interests who willfully files a false
or incomplete statement shall be
guilty of a Class A misdemeanor;
provided, a filer's statement made
in reasonable, good faith reliance
on the guidance provided by the
Illinois Secretary of State pursuant
to Section 4A-102 or his or her
ethics officer shall not constitute a
willful false or incomplete
statement. Failure to file a
statement within the time
prescribed shall result in
ineligibility for, or forfeiture of,
office or position of employment,
as the case may be; provided,
however, that if the notice of
failure to file a statement of
economic interests is not given by
the county clerk, no forfeiture
shall result if a statement is filed
within 30 days of actual notice of
the failure to file. (5 ILCS 420/4A-
107)

NOTE 4: The county clerk with
whom a statement is to be filed
may, in his or her discretion,
waive the late fees and penalties,
and the ineligibility for or forfeiture
of office or position for failure to
file when the person's late filing of
or failure to file is due to (i)
serious or catastrophic illness that
renders the person temporarily
incapable of completing the
statement or (ii) military service.
(5 ILCS 420/4A-105)

MAY 1

(Beginning of new fiscal year.) The
date to post the dates, times and
places of park district regular
meetings for the fiscal year. Mail
copies to news media. (As an
alternative, this can be done at
the beginning of the calendar
year.) (5 ILCS 120/2.02; 2.03)

MAY 1

The date to start the annual audit.
Every governmental unit receiving
revenues of $850,000 or more is
required to make an annual audit
to cover the immediately
preceding fiscal year. The audit
must be completed and the audit
report filed with the lllinois
Comptroller within 180 days after
the close of the fiscal year. All
governmental units are also
required to file a copy of the
completed report with the county
clerk. (50 ILCS 310/2 and 310/3)

NOTE 1: Any governmental unit
receiving revenue of less than
$850,000 for any fiscal year is
required to file a financial report with
the Comptroller in lieu of an audit.
Governmental units receiving
revenue less than $850,000 for any
fiscal year must also provide copies
of this annual financial report to
each member of that governmental
unit's governing board of elected
officials and present it either in
person or by a live phone or web
connection during a public meeting
and have the financial report
approved by a 3/5 majority vote.
Otherwise, that unit must cause an
audit of the account to be made
once every four years in addition to
filing the annual financial report with
the Comptroller.

NOTE 2: Any governmental unit
receiving revenue of $850,000 or
more shall, in addition to complying
with the audit requirements, file a
financial report on forms required by
the Comptroller. (50 ILCS 310/3)

NOTE 3: Pursuant to 50 ILCS 310/2
and 310/3, these reports must be
submitted to the Comptroller
electronically unless the
governmental unit provides the
Comptroller's Office with sufficient
evidence that the reports cannot be
filed electronically and the
Comptroller waives the requirement.

MAY 1

The date to begin preparation of the
Statement of Receipts and
Disbursements. (30 ILCS

15/1)

MAY 1

Update IAPD with information
pertaining to new commissioners
and verify accuracy of other
information.

MAY 2-3

Attend the IAPD Legislative
Conference in Springfield. The
Legislative Reception is held the
evening of May 2 with the
conference starting the next morning
on May 3. May 2 is Parks Day at the
Capitol with park district, forest
preserve, conservation district and
special recreation displays lining the
Capitol Rotunda.

MAY 5

The suggested date to publish notice
of public hearing on the budget and
appropriation ordinance (must be
done at least one week prior to
hearing). (70 ILCS 1205/4-4)

MAY 18

Regular May board meeting. This is
the suggested date to hold the public
hearing on the budget and
appropriation ordinance and the date
for enacting the ordinance at the
board meeting following the hearing.
(70 ILCS 1205/4-4)

NOTE 1: The budget and
appropriation ordinance must be
made available in tentative form for
public inspection at least 30 days
prior to final action thereon.

NOTE 2: All taxing districts are also
required to file a certified copy of
their budget and appropriation
ordinances with the county clerk
within 30 days of adoption, as well
as an estimate, certified by the
district's chief fiscal officer, of
revenues, by source, anticipated to
be received by the taxing district in
the following fiscal year. Failure of a
district to file the required document
will authorize the county clerk to
refuse to extend the tax levy imposed
by the governing authority until such
documents are filed. (35 ILCS
200/18-50)

MAY 31
General Assembly scheduled to
adjourn.

JUNE 2023

JUNE 15
Regular June board meeting.

JUNE 16

The last day for filing a copy of the
district's budget and appropriation
ordinance with the county clerk, as
well as a certified estimate of
revenue by source anticipated to be
received in the following fiscal year
(assuming a passage adoption date
of May 18).

JULY 2023

JULY 1

Deadline to report to the Department
of Human Rights specific
information regarding any adverse
judgment or administrative ruling,
which found sexual harassment or
unlawful discrimination in the
employee's favor and against an
employer during the preceding
calendar. (775 ILCS 5/2-108)

JULY 20
Regular July board meeting.

AUGUST 2023

AUGUST 17
Regular August board meeting

SEPTEMBER 2023

A good month to review and update
park district policies and ordinances.

SEPTEMBER 21
Regular September board meeting.

OCTOBER 2023

OCTOBER 1

The suggested date to review
documents to determine which
records can be destroyed.
Permission of Local Records
Commission required. See 50 ILCS
205/7 for authorization to digitize
records. (50 ILCS 205/1)

OCTOBER 10-12
Attend the NRPA Congress in Dallas,
Texas

OCTOBER 19

Regular October board meeting.
Review non-referendum bonding
needs preparatory to selling bonds
before close of calendar year. (70
ILCS 1205/6-4)

NOTE: Before adopting any
ordinance selling non-referendum
general obligation bonds or limited
bonds, the district must hold a
public hearing concerning the intent
to sell the bonds. Although the
hearing may be part of a regular
meeting, the ordinance authorizing
the bonds may not be adopted for a
period of seven days after the
hearing. Notice of the hearing must
be published not less than seven nor
more than 30 days before the
hearing. (30 ILCS 352/10, 352/15,
352/25)

OCTOBER 19

The suggested date for the board to
determine the amount of money
estimated to be necessary to be
raised by the tax levy ordinance and
to determine whether the funds to be
raised exceed, by more than 105
percent of the amount, which has
been extended or is estimated to be
extended, upon the final aggregate
levy of the preceding year. (This
determination must be made at least
20 days prior to enactment of the
levy ordinance.) (35 ILCS 200/18-
60; 200/18-65)
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NOTE 1: Local governments must
file either a certificate of compliance
or a certificate indicating the
inapplicability of the Truth in
Taxation Law with the tax levy

ordinance filed with the county clerk.

(35 ILCS 200/18-90)

NOTE 2: It is recommended that the
park district attorney review all
determinations and proceedings
relating to this reference, which is
the Truth in Taxation Law. (35 ILCS
200/18-55 et seq.)

OCTOBER 27

The last day to file annual audit
report (or financial report if district
received revenue of less than
$850,000) with the Illinois
Comptroller and county clerk (within
180 days of close of fiscal year) and
make a copy open to public
inspection. Governmental units
receiving revenue less than
$850,000 for any fiscal year must
also provide copies of this annual
financial report to each member of
that governmental unit's governing
board of elected officials and present
it either in person or by a live phone
or web connection during a public
meeting and have the financial
report approved by a 3/5 majority
vote. Otherwise, that unit must
cause an audit of the account to be
made once every four years in
addition to filing the annual financial
report with the Comptroller. Any
governmental unit receiving revenue
of $850,000 or more shall, in
addition to complying with the audit
requirements, file a financial report
on forms required by the
Comptroller. (50 ILCS 310/2;
310/3; 310/6)

NOTE: Pursuant to 50 ILCS 310/2
and 310/3, these reports must be
submitted to the Comptroller
electronically unless the
governmental unit provides the
Comptroller's Office with sufficient
evidence that the report cannot be
filed electronically and the
Comptroller waives the requirement.
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OCTOBER 31

The last day to publish the annual
statement of receipts and
disbursements and file a copy with
the county clerk for districts on a
May 1-April 30 fiscal year. In lieu of
publishing the annual statement of
receipts and disbursements, the
district can publish a notice of
availability of its audit report that
includes the time period covered by
the audit, the name of the firm
conducting the audit, and the
address and business hours where
the audit may be publicly inspected.
(Must be accomplished within six
months after expiration of fiscal
year.) (30 ILCS 15/1; 15/2)

NOVEMBER 2023

NOVEMBER 2

Attend the IAPD Legal Symposium
at The Conference Center / Hyatt
Lodge (formerly McDonald's
University), Oak Brook

NOVEMBER 6

The suggested date to publish the
notice of hearing (Truth in Taxation
Law) if the district's proposed levy is
greater than 105 percent of last
year's extension or estimated
extension. The notice must be
published not more than 14 days,
nor less than seven days prior to the
date of the public hearing.
Publication date assumes a hearing
date of November 13-17, 2023.
The notice must also be posted on
the taxing district's website if the
taxing district has a website that is
maintained by the full-time staff of
the taxing district. (35 ILCS 200/18-
70; 200/18-75)

NOTE: The form of the notice is set
forth in the Truth in Taxation Law. Be
sure to check special publication
requirements found in statute.
Further, any notice that includes
information in excess of that
specified and required by the Act
shall be considered an invalid notice.
(35 ILCS 200/18-80)

NOVEMBER 16

Regular November board meeting
and the suggested date to hold a
hearing pursuant to the Truth in
Taxation Law. (35 ILCS 200/18-55
et seq.)

NOVEMBER 16

The suggested date to enact a tax
levy ordinance at the regular meeting
following the Truth in Taxation
hearing (if required).

DECEMBER 2023

DECEMBER 1

The suggested date to verify that, for
real estate acquired in 2023,
appropriate applications have been
filed to exempt the real estate from
real estate taxes. (35 ILCS 200/15-
5)

DECEMBER 1

The suggested date to confirm that a
certified copy of the levy ordinance
was properly filed with the county
clerk. (70 ILCS 1205/5-1 and 35
ILCS 200/18-15 require that a
certified copy of the levy ordinance
be filed with the county clerk not
later than the last Tuesday in
December.)

DECEMBER 1

(If levy ordinance was enacted on
November 16, 2023) the last day to
publish a Truth in Taxation notice if
levy amounts as enacted exceed
prior published figures, or if levy
exceeds 105 percent of last year's
extension and there was not prior
publication. The notice must also be
posted on the taxing district's
website if the taxing district has a
website that is maintained by the
full-time staff of the taxing district.
(Notice must be given within 15
days of the date the levy ordinance
was enacted.) (35 ILCS 200/18-85)

DECEMBER 21

The regular December board meeting
date and suggested date to enact a
bond ordinance for non-referendum
bonds to be issued prior to the end
of the calendar year. (70 ILCS
1205/6-4)

DECEMBER 22

The suggested date to prepare and
file with the Supervisor of
Assessments the annual
affidavit/certificate of exempt status
stating whether there has been a
change in the ownership or use of
the district's exempt real estate and
the nature of any such change to
continue the exemption of park
property from real estate taxes. (Last
day for filing is January 31, 2024.)
(35 ILCS 200/15-10)

DECEMBER 22

The suggested day by which bond
ordinances should be filed with the
county clerk in order to receive
extensions of taxes for the payment
of principal and interest on general
obligation bonds or limited bonds for
2023 taxes collected in 2024. The
filing must actually take place prior
to March 1, 2024. (30 ILCS
350/16)

NOTE: This filing has no
relationship to the General Tax Levy
filed by park districts.

DECEMBER 26

The last day to: (a) file certified
copy of tax levy ordinance with
county clerk (70 ILCS 1205/5-1;
35 ILCS 200/18-15), and (b) file
the board president's certificate of
compliance with the county clerk.
Beginning in 2022, the
certification of levy and
supplemental or supportive
documentation may be submitted
electronically pursuant to Public
Act 102-0625. (35 ILCS 200/18-
90)

NOTE 1: State statutes require a
certified copy of the tax levy
ordinance to be filed with the
county clerk on or before the last
Tuesday in December.

NOTE 2: State statute requires that
all local governments file either a
certificate of compliance or a
certificate indicating the
inapplicability of the Truth in
Taxation Law with the certified
copy of the tax levy ordinance filed
with the county clerk.
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5 By Brian Sullivan
- Director of Parks and Recreation, Village of Hawthorn Woods

iIstening?

The legs represent the expectations vested parties have
of leadership. In a leisure service agency, the two legs
represent board and staff expectations, the third —
community expectations. Relying on the board as the
only proxy for community expectations may be subject to
bias, while feedback from staff interactions with the
public provides useful information but is limited
representation. Without civic engagement in addition to
the information provided by board and staff, fully
understanding community expectations can be tricky.
Leisure service leadership is a balancing act between
board wants, community needs, and staff hopes.
Fortunately, community expectations do not require the
same attention as does staff and board expectations, but
if ignored long enough they will disrupt your
organization.

Illinois Parks & Recreation

Engaging the community every 5 to 10 years when it's
time to update the organization's master plan or
conduct a formal needs assessment is a start, but
could be better if understanding community
expectations is a priority. It does not have to be
difficult, nor excessively time-consuming to stay
apprised of how your organization is living up to your
communities' expectations for it. But it does take
effort, belief in the value of engagement, and asking a
few open-ended questions. To measure the receiving of
information (ROI) effectively, calls for being able to
listen to the responses (good and bad) without
interrupting. This is not about informing the person
you are talking to what your organization offers or
plans to offer the community, it is meant to listen and
learn what the other party has to offer and teach.




On a daily basis, your staff interacts with the public/users,
but do they engage them? Simple things improve customer
service when staff engages, eye contact, a smile, asking
how they are doing today when greeting someone. Staff
interacting with users should try to get feedback regarding
their experiences, how was the workout today, etc. The
information your staff collects should be relayed to
leadership and the results shared with staff. Interacting
with users is good customer service and provides user
feedback as to the organization's ability to service their
needs. If less than 100% of the community is interacting
with either the board or staff, do you have full information
without additional civic engagement? Unfortunately,
randomly calling people within the community is not the
most productive way to understand community
expectations, particularly if a large percentage of the
community does not have strong feelings one way or
another about the organization. You are looking for
feedback from influential/respected people within the
community.

A leisure service agency that challenges itself to
collaborate with the public as a partner will have a
process of evaluating community satisfaction, along with
strengthening its mission, vision, and values. Such a
process will keep the agency on its way to:

e being well informed

* raising staff level of play and service delivery
e seeing things, it might have missed

* |ooking forward, helping it to proactively avoid

trouble

e assigning resources efficiently

An effective public engagement campaign leads to a
discussion of what is possible rather than simply

what “is.”
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The following are a few suggestions for productive public
engagement:

PUBLIC SECTOR COMMUNITY ENGAGEMENT
KEY COMPONENTS - 6 Cs for Success

1) CLARITY
A) Know what you want to achieve and what
(mechanism/practice) you intend to utilize.
B) Be prepared to allocate necessary resources.

1) Allot sufficient time to explanation of process as
well as training of elected officials, staff, and
volunteers (we found a Saturday morning
workshop worked best where this was the sole
item of discussion. Remember to post the
workshop.)

2) Key participant identification.

2) COMMUNICATION
A) Transparency of process and outcomes (Clear and
concise).
B) Review of data with board and staff.
C) Develop Action Steps with timelines.
D) Assign responsibility.

3) CONTINUITY

A) Important to ensure engagement is ongoing. (You
commit to doing this every so often, not just a one-
time fling.)

B) It is normal for community/agency members to come
and go, so your community engagement campaign
plan/strategy must be able to withstand those
transition periods.

C) Leadership must be willing to LISTEN not just hear
the public concerns and comments.

D) Commit to taking action on the information
gathered.

4) COLLABORATION

A) Community members feel a sense of connectedness
when engaged, deepening community roots with the
agency. Participants feel they are bettering the place
they live, work, worship, and play.

B) Establish a genuine sense that the process is about
caring and listening.

C) Establish a belief in participants does matter and
further that their input will result in positive change
and become reality.

D) Reiterate that the data collected is important to the
agency and its ability to best serve the community.

E) Champion transparency and sharing all information
collected across all departments and committees.

F) Continue relationship with key stakeholders on an
ongoing basis.

5) CONSCIENCE

A) Develop a belief that your agency/participants
local government, supports them as much as they
support their community.

B) Keep your word to develop and maintain trust.

C) All participants in the process must be treated
equally, with dignity, and respect. (Invite individuals
to the process you may know have negative feelings
about your agency, do not shy away from poor
reviews of your service delivery.)

6) CELEBRATE
A) Annually invite/apprise the public of the findings
from your ongoing listening campaign.
B) Acknowledge all participants/organizations.
C) Pledge to make changes as necessary based on the
information received.

Engagement is crucial to guiding any decisions that affect
the community. Our agency utilized these components to
create a listening campaign for our community called 100
Cups of Coffee.

Brighten Up With New Field Lighting Savings

lighting wattage means extra savings on energy costs year-round!

1.866.800.0747 to schedule a FREE Energy Consultation today!

NI/

VIA meren E‘E;:gy Efficiency
ILLINOIS

Check out new incentives for savings on field lighting, including sports fields, tennis courts, golf courses and more. Reducing your field

To learn about energy cost savings and park district incentives, visit AmerenlllinoisSavings.com/Government or call
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Thoughts on a

Listening

By Brian Sullivan, Director of Parks and Recreation, Village of Hawthorn Woods
Robin Grooms, Sustainability Program Manager, Lake County

Our listening campaign, titled 100 Cups of Coffee,

is a way to understand the complexity of an issue, build
relationships with key people and organizations, and
discover opportunities for synergy. The campaign arose
from an idea generated at this year's IAPD Leadership
Institute from speaker lan Hill on the need for community
engagement on a personal level.

Make a list of people who care about or actively work to
strengthen your community. Think of them as key
influencers on social media. Who do people listen to or
who makes decisions that impact your community? This
could be educators, health care officials, community
leaders, non-profit staff, day care providers, faith leaders,
government elected officials, foundations, families, service
groups, sports affiliates, or personnel/participants. Assign
key staff and elected officials ten names with contact
information. Ask them to start making coffee dates. Set a
deadline (we used a 75-day window or two and 1/2
months), to complete brief summary reports from each
coffee clutch discussion. Strangely, patterns and issues
common through all meetings will emerge. A follow up

meeting of all parties organizes the collected data which is
then reported at the next board meeting. The entire
process should take about six months.

Questions to be asked;
A) “What's working to support safe and engaging activities,
events, or services?”

B) “Where do our best intentions fall short, and why?”
C) “If you had a magic wand, what would you change?”
D) “How close are we to success?”

E) “What can you bring to this work, and what do you
need?”

F) “Who's not involved in this issue, but should be?”
These are some of the questions we ask over coffee (could

be a beer/wine, a walk, a meal, after church in the
sanctuary etc.), and | let the conversation evolve as we
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Through the power of active listening, curiosity

' ~and withholding judgement, you are building a

a deeper understanding of both the issue you're

concerned with, and the people who make up

the syste 1 you hope to affect.

talk. We phrase the questions to focus more on strengths
than deficits — on what is possible rather than what is
beyond our circles of influence. We keep it informal, no
protocols or questionnaires. However, we ask our
interviewers to take numerous, (wish | could think of a
better word for numerous), notes, and or jot down bullet
points, flow charts such as drawn pictures or diagrams
with arrows showing relationships to illustrate what we are
beginning to understand. In short, we're sense-making, co-

creating an understanding of an issue, system or challenge.

You may feel embarrassed to reveal what you don't know,
or worry that you will ask a “dumb” question. Don't be.
Most people love to talk about what they are passionate
about, and we are all starved for opportunities to reflect on
our work. Thoughtful questions, attentiveness and
engagement can be very pleasant, even exciting, for both
the guest and interviewer. Each conversation advances our
knowledge of who we are and where we need to go.

Through the power of active listening, curiosity and
withholding judgement, you are building a deeper
understanding of both the issue you're concerned with, and
the people who make up the system you hope to affect.
You are also — most importantly — building trust, and
communication bridges to be used in order to both send
and retrieve information. Which is critical to any change
effort.

As trust and understanding deepens, opportunities for
collaboration and alignment can emerge.
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Campaign Purpose

The purpose of 100 Cups of Coffee campaign is to give a
voice to often unengaged, easily dismissed, or too often left
feeling disenfranchised without a champion or someone or
place to turn to for help.

The intent is to set the stage for transformative change on
the issues impacting your community
vitality and livability.

100 Cups of Coffee Rules of Engagement

* To introduce questions on a topic of interest and
listening without judgement.

* To gain a better understanding of people's concerns and
priorities.

* To identify common ground between individuals and
groups with differing or opposing views.

* |dentification of new, creative grassroots solutions.

* To cultivate new leaders, organizers and activists, as
well as a re-energize staff, officials, residents, patrons
that conducted and participated in 100 Cups of Coffee.

e Below is an illustration of a potential Summary Report
Form. The simpler the better and the easier and less
time consuming for interviewers to complete and return.

* By the third or fourth coffee meeting, interviewers are
more at ease and find it an enjoyable encounter. Often,
we found the selected interviewee suggests others to be
contacted. In addition, we received calls from residents
wishing to be involved.

* One very basic outcome emerges; we receive a contact
list of key community influencers we can repeatedly
utilize to effectively disseminate and collect information.
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QUICK RECAP AND CHRONICLE
FOR EACH CONVERSATION

Interviewer: Date:

Participant First Name: Last Name:

What they like to be called if not name:

Resident: Non-Resident:

How Many Years:
Where do they Get Their Information (Circle all that Apply):
People  Emails/Texts  Social Media Church/Bulletin

Other

What do they think of our agency?:

A) Elected Officials:

B) Police:
C) Staff:

D) Parks:

E) Events:

Do they trust us: Yes No

Why:

Do they use any of our: Yes No
A) Facilities:

B) Services:
C) Programs:
Explanation if any:

How can our agency better serve you:

What do they think we need:

Do they recommend anyone else that we should speak
with?: Yes No

Name:

Like print,

Issuu helps you
engage with
your community
by quickly
converting and
sharing your
publications as
digital flipbooks.

1011351 Y{IBd SULIR[Ed®

Impressive budget savings!

“We typically do four brochures per
year, sent out to 12,000 households.
By going fully digital with Issuu, we

save around $55,000 ever year in
printing costs.”

- THOMAS ROMANO, TOWN OF LEXINGTON RECREATION AND
COMMUNITY PROGRAM COORDINATOR

lllinois Agencies:

SAVE 30%'!

How can we reach them?

Rates shown are with an Starter Premium
annual subscription and $13 / mo $28 / mo
discount code applied. 440/ $40/mo
Number of users 1 user 3 users
Published documents Unlimited Unlimited
Remove 3rd party ads v
Delete statistics v
*Receive 30% OFF your new annual Issuu E 4 E
subscription now through Nov. 30, 2022. "i," e
Scan QR code or visit bit.ly/IssuuParks to ."- " i

'l

'

. ) r.ﬁ"" =
subscribe. Enter Park30-ACQ discount code E
at checkout if prompted. '

© issuu
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LET'S GET CREATIVE WITH

= /A

= =

Q=

By Kara Dudek-MizeI, AICP, Park Planner, Urbana Park District

Does your organization embrace community engagement? There is
a difference between simply checking a box and engaging your
community in a meaningful way. To really know our community
and their needs, we must vary our outreach and take care to
include underrepresented voices. Not everyone can attend an
evening meeting at a specific location, and not all community
members have the experience or internet access to fill out an
online survey. The best approach to community engagement
includes a variety of techniques and a little bit of fun.

26 Illinois Parks & Recreation www.lLipra.org




On a playground replacement project, the Urbana Park
District facilitated an imaginative activity for kids to design
the next playground. Ready with poster paper, markers,
glue, and a variety of real playground pieces directly out of
catalogs, camp kids created a collage of their perfect
playground. Since kids use the playground during their
camps every day, they are the experts!

After the collage creation, park district staff were able to
count which play pieces were most popular among kids
and use that data to directly inform the design. Playground
manufacturers submitted designs based on these
parameters, and then it was time to take it back to kids for
sticky dot voting. Kids voted for their favorite designs, and
one rose to the top—but they thought the group swing
from another design should be included. In the end, we
were able to merge the two design and provide a much
better product thanks to their insights!

Teens are another group often left out of planning
processes, even though they have creative ideas. To pull
them into a master planning process for a 14-acre park,
Urbana Park District held a mini charrette at the middle
school to collaborate on a mapping exercise. Teens learned
about mapping and master planning, and then provided
their input on what they would like to see in the park. It
does not have to be complicated— you can use an aerial
map and basic tools in Microsoft Word to facilitate the
exercise. Not only do you gain valuable input, but maybe
those teens will find a love of mapping or park planning
along the way!

For the creation of our Strategic Plan 2020, the Urbana
Park District took a multifaceted approach to reaching
people. We were present at events around the community
such as concerts in the park and the Farmer's Market. Here
people could quickly jot down an answer to a white board

question (kids too!), or take more time to fill out a survey.
A colorful prize wheel drew visitors in. Focus groups
gathered more detailed input, and participants received a
gift card for a grocery store in exchange for their time and
information.

A particularly unique aspect of the Strategic Planning
process was the graphic facilitation exercises. Throughout
a community meeting, a local artist was actively drawing
ideas and suggestions on a large 4 foot by 8 foot poster
and creating art! Not only do people feel heard, but it also
creates a poster you can hang in your recreation facilities
to garner more enthusiasm for your projects.

Consider how your agency can bring multiple engagement
strategies together to reach more people. Think beyond the
basic community meeting with low attendance! The
possibilities are abundant. If you create a survey,
administer it in person and online. Create a quick “mad
lib” style fill-in-the blank for input that feels more like fun
than work.

If your project relates to a specific park or playground, go
there and capture the audience you are looking to reach.
Get kids engaged through schools, and adults through
meetings that are actually fun. Record the meeting and
post it online with a survey for those who could not make
it. Talk directly with groups that are also advocating for
your mission, such as accessibility and inclusion groups.

Utilizing your own agency's events and programs is a great
way to go to where people are and helps draw more
attention to the process. You can decide to get out from
behind your desks and computers and interact with
community members. This will not only gather more
meaningful input, but also create trust and lasting
relationships.
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Designing For the
Social Experience

By Terry Berkbuegler, Senior Principal / Senior Vice President & Craig Soncrant, Principal, Confluence

Before most of us decide to visit a new place, there's a good chance we'll do a little
research. And we're not just googling a destination or looking at travel websites. We're often
experiencing destinations for the first time via the images we see on social media.
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Framed through the door of the beach house, the lakefront is finally revealed, providing a stunning — and instantly Instagrammable visual for park visitors.

Ninety-five million images are posted every day to
Instagram. We're seeing photos posted by friends and
family or perhaps looking at user reviews and photos on
websites like Yelp. According to a 2019 study, fully 86% of
people - and 92% of Gen Z — researched a destination
after being inspired by other users' posts online. What we
see online, according to a study out this year, directly
influences where we decide to go.

This shift in the way we experience (and share) places
today offers an opportunity for landscape architects,
designers and planners to more thoughtfully accommodate
both virtual and physical placemaking into our design of
parks and public spaces.

By understanding the audiences for a particular park or
public space and curating the design to offer distinct
memory points, we can elevate the experience of place and
bring more people together in new ways.

At Gilson Park Beach House in Wilmette, our team at
Confluence knew we were targeting primarily residents of
Wilmette and secondarily, regional visitors — people from
Evanston or up north. For a resident who is generally
familiar with the area, the goal became creating special
moments of discovery and providing spaces for families
and groups of friends — the most likely audience for this
park — to come together.

The special draw here is obviously the lakefront, so taking
cues from resort design, we crafted the arrival sequence to
reveal that element only at the end, creating a sense of
anticipation.

The landscape through the entry sequence is naturalized,
providing an intentional transition from the busy road into
the tranquility of the park. From the parking, visitors are
guided through the Woodhouse Tinucci-designed beach
house to a carefully framed view — at last — of the beach
and Lake Michigan beyond. While the beach may be local
for visitors, the experience is made to feel special.

www.lLparks.org November/December 2022 29



The park increases access to the Chicago River and marks an important

spot for social engagement, creating a (digital) destination within the city.

The design is curated with the urban professional in mind.
Terraced seating and outdoor workspaces allow visitors to
multitask while enjoying the perfect vantage point
overlooking the water. Lawn areas with freestanding
furniture offer a spot to relax and an area to accommodate
food trucks borders an adjacent dining area — perfect for
grabbing lunch (and perhaps tagging the food truck vendor
in a lunch pic).

Recognizing that the Gallery Park in Glenview draws
families from all over the region, the design is crafted to
provide out-of-the-ordinary gathering spaces alongside the
adventure and educational play elements. From special

For The Park at the Mart in Chicago, we transformed at events to everyday moments, the park is designed to frame
500+ foot swath of throughway into an urban park outside particular views and experiences that feel like the kind of
one of Chicago's most iconic buildings. moment you want to capture.

Since 1971, WT Group has been passionate about
providing engineering, design, and consulting
solutions for the communities in which we live and work.

Group

Engineering ¢ Design ¢ Consulting

We are committed to
making recreational and

| & B ; - L - public facilities safe,
#WeAreWT L & . B 2l -l compliant and accessible
5 - : to all members of the

00000 ‘Rl EEURTNY EnkY
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Each location has its own unique sense of place — defined
by the surrounding physical environment, the people
utilizing the area, and daily activities. Ultimately, designing
for the modern user is less about creating flashy
#Instagram moments and more about helping users
orchestrate unforgettable moments in their everyday
experiences in the natural environment.

The key is for parks systems to view their assets through
fresh eyes — to consider not just which programming
elements they want to include or update in a park, but to
understand how and where these elements are experienced
in order to maximize user engagement and impact. With all
that goes into getting a new park or a park refresh across
the finish line, choreographing the sequencing within the
park or optimizing the placement of various elements to
offer the very best experience or view can, understandably,
feel like more of a nice-to-have. This is a missed
opportunity, given how increasingly ingrained the online
experience is in our decision-making process and how
deeply connected the online and in-person experiences are
— particularly for younger generations. Keeping the interest
and attention of the next generation will become even more
critical in the coming years.

So how do you ensure the design is so thoughtful that the
visitor feels compelled to return again and again (and
ideally post about their experience)? Outside of working
with a great landscape architecture, planning and design
firm, the best advice we would give is to think about ways
to build excitement. Rather than visually bombarding
visitors with all of their options all at once, which provides
instant gratification, but effectively shortens the amount of
time any user will spend appreciating and considering each
element, think about every moment from arrival as a slow
build. When they are taken through each element on a
thoughtful progression, there is more time to take in the
view, appreciate the design and — ideally — to feel inspired
to capture and share the experience.

This same approach can be applied to the selection of
elements within the park. Rather than feeling you have to
be all things to all people and cramming in a variety of
elements, instead think about doing several high-impact
elements impeccably. The experience you create with
carefully selected elements will ultimately leave a more
lasting impression than the kitchen-sink approach.

CONSTRUCTION MANAGEMENT - DESIGN BUILD

- ‘-‘v-heqr;n’l;drk District
Q) 630.628.8500

@ www.fquinncorp.com

dhe Grove - Glenview Park District

7 | | T
1 -TrmgHHT jTrguGHT

New Construction
33(25

&@@ Additions / Renovaftions

o Site Recreation

k LEED / Sustainable
Construction

Frederick Quinn Corporation
103 S. Church Street l q C

Addison, IL 60101

CONSTRUCTION MANAGEMENT
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CREATING CALMING
SPACES THROUGH

MULTI-

SENSORY
ROOMS

BY MATT CORSO \
CTRS, CPRP, EXECUTIVE DIRECTOR, SOUTH EAST ASSOCIATION FOR SPECIAL PARKS AND RECREATION y

MOLLY DOWNING :
CTRS, RECREATION COORDINATOR, SOUTH EAST ASSOCIATION FOR SPECIAL PARKS AND RECREATION

&

T
~

Multi-sensory rooms are a great space and tool for individuals
with autism, anxiety, sensory processing disorder, ADHD, and -
other disabilities to reset and recharge in a calming, relaxing, "5 WY,
and accepting environment that incorporate the senses in a
multitude of ways.

-
A 1
. 4

"

The journey with multi-sensory rooms for the South East '
Association for Special Parks and Recreation (SEASPAR) started Al
with family inquiries about how to provide their children with a !
safe, calming, and fun environment that can assist them with
everyday life. Staff research eventually led them to the
Snoezelen concept of a sensory room and believed that a multi-
sensory room would open many new possibilities in recreation.

)
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BETWEEN BOTH MULTI-SENSORY ROOMS,
SEASPAR OFFERS NUMEROUS PROGRAMS AND
VISITS WITH LOCAL SCHOOLS TO SERVE
HUNDREDS OF INDIVIDUALS EVERY YEAR WITH
A VARIETY OF SPECIAL NEEDS.

The Snoezelen room concept is an integrative
technique that incorporates the five senses and turns it
into an individualized experience. Surveys were
created and sent to families and organizations and
results determined that the need for this type of a
space was indeed real. The Lisle Park District offered
space at their recreation center and with the
cooperation and support the Lisle Park Board of
Commissioners and the SEASPAR Board, capital funds
were dedicated for the build-out costs, furniture,
fixtures, and specialized equipment. SEASPAR also
received funds from multiple legislators, a local
business, and multiple service clubs.

The room, named Wonders, opened in 2014 and was
one of the first sensory rooms built within a public
recreation facility. In the eight years since, Wonders
has been a huge success and very popular among
SEASPAR families and groups that visit. Schools,
private organizations, other special recreation
associations, and community members have visited
SEASPAR's Multi-Sensory Room spaces to learn about
what makes them successful and how to duplicate
them. As a result, multiple sensory rooms have now
been opened throughout the area.

With Wonders being well received and the increase in
popularity for sensory programs, SEASPAR started
looking for space to build another Multi-Sensory Room.
In 2019, opportunity arose when the Village of
Western Springs had a tenant leave one of its facilities.
As one of SEASPAR's member entities, they knew the
goals, vision, and success that SEASPAR staff had
with its Multi-Sensory Room and offered use of

dedicated space to provide access to SEASPAR's
families that live within the eastern communities of its
service area. With the support of the Village of
Western Springs Board of Trustees and the SEASPAR
Board, funds were again provided to build a second
sensory room. Donations also were received from
multiple families and a service club.

This second room, named Ray's Bay after long-time
former SEASPAR Board Member and Western Springs
resident Ray Jasica, opened its doors in 2020. During
the planning process which included feedback from
families who have experienced Wonders, the desire
was to provide a new feel to this room and not have it
designed exactly like Wonders. Ray's Bay has an
aquatic theme to match its name, including an actual
waterbed to mimic floating on water, with waves being
projected on the bed and water sounds. While a few
features are similar to those at Wonders, the unique
aquatic theme brings a different experience to those
who visit. Even though it opened during the pandemic,
Ray's Bay has uplifted the community and all of the
SEASPAR participants it serves.

Between both multi-sensory rooms, SEASPAR offers
numerous programs and visits with local schools to
serve hundreds of individuals every year with a variety
of special needs. This was a true partnership of
multiple public entities and their leaders, staff, family
members, and most importantly, the residents who get
to enjoy the benefits of these rooms.

Community engagement is how these rooms were
developed and we can't wait to provide more
opportunities to our community.
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SootheSpace:

Bringing Calm and Comfort to the Community

By Alex Engelhardt, Executive Director, Fox Valley Special Recreation Association

Attending large community events and festivals can be overwhelming for anyone, and they are
often incredibly taxing for people with disabilities. Imagine navigating the diverse array of sights, sounds,
smells, and choices at a local event without having access to a space that promotes sensory regulation.
With the new SootheSpace from Fox Valley Special Recreation Association, people with disabilities, and
their family and friends, have a safe space to regroup, recharge, and then continue to enjoy the event.
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During Covid-19, following safety protocols, FVSRA
had to shut down in-person programs. Residents with
disabilities at local group homes were among the
many who were isolated and shuttered. They could
not attend the over 600 year-round programs
previously provided by FVSRA. To bring recreation and
leisure activities to those community members, the
staff at FVSRA created a mobile therapeutic recreation
program to conduct fitness programs in their front
yards to support their physical health. FVSRA also
created Break Bags full of sensory equipment and
other helpful resources for individuals to utilize in the
comfort of their home to support their mental and
emotional health. Over 500 free Break Bags were
disseminated to the community to provide sensory
support to those in need. FVSRA knew it needed to

jump into action to maintain recreational programming
for participants in the seven communities in which it
serves. FVSRA partners with the Batavia, Geneva, Fox
Valley, Oswegoland, St. Charles, and Sugar Grove Park
Districts and the Village of South Elgin Park and
Recreation Department.

What started as a response to a need during the
pandemic has morphed into SootheSpace: a sensory
regulation station on wheels. As outdoor events and
festivities slowly returned, FVSRA heard from the
special needs community who needed something more
to participate successfully. FVSRA gathered
community feedback through online focus groups and
collaborated with its Certified Therapeutic Recreation
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SootheSpace

Z L SootheSpace.ora
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“It's c;s if you created [SootheSpace] just for
my family. | wish you were at-the pumpkin

patch we visited yesterday. | hope to see you

Specialists (CTRS) team. FVSRA realized the mobile
recreation concept combined with the sensory Break Bags
could be the solution to making the events and festivals
more welcoming to the disability community.

With $100,000 in funding from the Fox Valley Special
Recreation Foundation, the FVSRA team collaborated with
a team at ab, a Chicago-based branding and digital firm,
to develop and adopt the SootheSpace name and brand.
Today, the portable programming concept is a fully
operational inclusive program that the community can use
and be proud of.

SootheSpace is equipped with sensory integration
equipment and staffed by Certified Therapeutic
Recreational Specialists (CTRS). The goal is for all
community members to enjoy events and festivals,
knowing there will be a safe space to regroup and recenter
if there is sensory overload. FVSRA hopes that, in the near
future, SootheSpace will be as common as first aid tents,
so people of all abilities can maximize their enjoyment and
attendance at community events without getting
overstimulated or having to leave early.
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on many more of our family outings.”
- Parent of three children

SootheSpace cultivates a fresh take

on accessibility

"Many festivals and carnivals offer a special needs pre-
event hour,” says Claire Howes, Superintendent of
Recreation. “At FVSRA, we want to expand on this starting
point and encourage the entire event to be inclusive and
mindful of the community's various needs."

In just a few short months, SootheSpace has welcomed
hundreds of visitors during its appearance at UnPlug
[llinois Day in South Elgin and various events in Geneva,
Aurora, St. Charles, Wheaton, and Elburn. Howes added,
"Our SootheSpace tents let children who are sensitive to
stimulation regulate by interacting with equipment and
tools that support sensory integration." Weighted blankets,
noise-canceling headphones, bubble tubes, mini
trampolines, gel pads, fidgets, and body socks are just a
few items housed in the SootheSpace tent.

We empower people with disabilities to live

active, healthy, fulfilling lives

FVSRA is committed to making partner agencies' events
and programs as accessible as possible for everyone.
SootheSpace empowers and enables visitors to enjoy
events on their own terms. To experience SootheSpace for
yourself or to learn how you can create a SootheSpace in
your community, visit www.fvsra.org/soothespace. To
schedule SootheSpace, contact SootheSpace@fvsra.org.
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PEOPLE & PLACES

Ken McEwen
joins Plainfield
Park District as
new Director
of Parks

The Plainfield Park
District recently
announced the hiring
of Ken McEwen as the
new director of parks.

Ken comes to Plainfield after serving as the parks
maintenance manager at Bolingbrook Park District
for the past 8+ years. At Bolingbrook, he was
responsible for planning all daily activities for full-
time and part-time employees covering
maintenance for playgrounds and athletic fields for
50 park sites, which included 43 playgrounds, 26
ballfields, 22 soccer fields and seven football
fields.

Prior to Bolingbrook, Ken was the assistant
superintendent of parks at West Chicago Park
District (2008-2014) where he planned,
organized, researched, implemented and followed
up on all projects ranging from playground
construction to tree removal. He also oversaw
maintenance for the aquatic center, while also
creating schedules for maintenance of 13 park
sites and snow removal for the entire district.

Ken began his career in the parks and recreation
field as an intern at Bensenville Park District before
becoming the athletic supervisor at West Chicago
Park District (2005-2008). He was responsible for
all youth and adult athletic programming at West
Chicago, including planning, scheduling and
administering the various programs.

Ken is a graduate of Western lllinois University
with a bachelor's degree in recreation, park and
tourism administration.

Nicole Vickers Named
Executive Director of
Geneva Park District

The Geneva Park District Board has
named Nicole Vickers as the new
executive director. Vickers has been
employed with the district for the past
18 years, nine of those most recently as
the superintendent of recreation.

Throughout nearly two decades of
service, Vickers has achieved numerous accomplishments, ranging
from assisting with acquisitions to guiding major renovation projects.
She has held multiple supervisory positions at the park district,
including aquatics and facilities. Vickers also has overseen the park
district's introduction of a variety of programs, including special
events, which have increased opportunities for residents and
attributed to growth in program participation.

Vickers will assume her duties on Jan. 1, 2023.

WebXtra §

"(A.MWQA?/ In this issue’s Web Xtra,
= | ween  the Wheeling Park

District shares how it
uses surveys, focus
groups, and community
awareness to deliver
exceptional programs,
events, and outdoor
offerings to residents.

Looking for the latest Web Xtras, including additional
employment announcements, park district stories
and more? Check out the digital version of lllinois
Parks & Recreation magazine, located at ILparks.org.

www.lLparks.org November/December 2022 37



UNITED STATES Statement of Ownershlp. Management and Clrculatlon
P POSTAL SERVICE « (All Peri

1. Publication Title

2. Publication Number 3. Filing Date

|

001};7#55 [ 1110172022
(I

5. Number of Issues Published Annually | 6. Annual Subscription Price

lllinois Parks & Recreation

4.1ssue Frequency

semi-monthly 6 $30.00
7. Complete Mailing Address of Known Office of Publication (Not printer) (Street, city, county, state, and ZIP+4%) Contact Person
Alan Howard
211 E. Monroe, Springfield, IL 62701
Telephone (Include area code)
(217) 970-7317

8. Complete Mailing Address of Headquarters or General Business Office of Publisher (Not printer)
211 E. Monroe, Springfield, IL 62701

9. Ful Names and Complete Mailing Addresses of Publisher, Editor, and Managing Editor (Do not leave blank)
Publisher (Name and complete mailing address)

lllinois Association of Park Districts, 211 E. Monroe, Springfield, IL 62701

Editor (Name and complete mailing address)
Wayne Utterback, 211 E. Monroe, Springfield, IL 62701

Managing Editor (Name and complete mailing address)
Peter Murphy, 211 E. Monroe, Springfield, IL 62701

10. Owner (Do not leave blank. f the publication is owned by a corporation, give the name and address of the corporation immediately followed by the
names and addresses of al stockholders owning or holding 1 percent or more of the total amount of stock. if not owned by a cor n, give the
names and adaresses of the individual owners. If owned by a partnership or other unincorporated firm, give ts name and adress as well as those of
each individual owner. If the publication is published by a nonprofit organization, give its name and address,)

Full Name Complete Mailing Address

Illinois Association of Park Districts 211 E. Monroe, Springfield, IL 62701

11 Known Bondholders, Morlgagees, and Other Security Holders Owning or Holding 1 Percent or More of Tatal Amount of Bonds, Mortgages, or
Other Securities. If none, check box  —————————————————————[/] None

Full Name Complete Mailing Address

12. Tax Status (For completion by nonprofit ions authorized to mail (Check one)
“The purpose, function, and nonprofit status of this organization and the exempt status for federal income tax purposes:
[] Has Not Changed During Preceding 12 Months
[[] Has Changed During Preceding 12 Months (Publisher must submit explanation of change with this statement)

PS Form 3526, July 2014 [Page 1 of 4 (see instructions page 4)] PSN: 7530-01-000-9931

PRIVACY NOTICE: See our privacy policy on wwiw.usps.com.

13. Publication Title 14. Issue Date for Circulation Data Below
lllinois Parks & Recreation P
75, Extent and Nature of Girculation ‘Average No. Copies | No, Copies of Single
Each Issue During | Issue Published
Preceding 12 Months | Nearest to Filing Date
a. Total Number of Copies (Net press run)
(1) Malled Outside-County Paid Subscriptions Stated on PS Form 3541 (nclude paid 4590 w516
distribution above nominal rate, advertiser's proof copies, and exchange copies)
b. Paid
Cireutation )| Maled In-County Paid Subsciptions Saled on PS Form 3541 (Include paid
(By Mail )| distribution above nominal rate, advertiser's proof copies, and exchange copies) 0 0
and
Outside ) Paid Distibution Outsice the Mais Incuding Sales Through Dealers and Carrers,
the Mai) Street Vendors, Counter Sales, and Other Paid Distribution Outside USPS® o o
) Peld Distribution by Other Ciasses of Mail Through the USPS
(e.9., First-Class Mail®) o 0
¢. Total Paid Distribution [Sum of 15b (1), (2), (3), and (4)] } 4594 4616
d Rf;a .l ‘(w Free or Nominal Rate Outside-County Copies included on PS Form 3541 241 241
ate
Distribution [(2) Free or Nominal Rate In-County Copies Included on PS Form 3541 0 0
(By Mail
o e (@) Free or Nominal Rate Copies Malled at Other Classes Through the USPS o o
the Mai) (e.g., First-Class Mail)
(@)| Free or Nominal Rate Distribution Outside the Mail (Carriers or other means) 0 0
e. Total Free or Nominal Rate Distribution (Sum of 15d (1), (2). (3) and (4)) 241 241
- S . S — ‘ .
. Total Distribution (Sum of 15¢ and 15¢) ) 4835 | 4857
g. Copies not Distributed (See Instructions to Publishers #4 (page #3)) ’ 49 \ 65
h. Total (Sum of 15f and g) 4884 ‘ 4922
i. Pemen( Paid
(15c divided by 15f times 100) >
< If you are claiming electronic copies, go to line 16 on page 3. If you are not claiming elecironic copies, skip to line 17 on page 3.

UNITED STATES S 1t of O hip, Manag t, and Cir
p POSTAL SERVICE » (All Periodicals Publicati E t R ter Publicati )

P q

16. Electronic Copy Circulation Average No. Copies | No. Copies of Single

Each Issuo During | Issue Published
Preceding 12 Months | Nearest to Filing Date

a. Paid Electronic Copies. }

b. Total Paid Print Copies (Line 15c) + Paid E;eclramc Copies (Line 163) > 4594

;n(al Print Distribu;on (Line 15f) + Paid Electronic Copies (Line 16a) > 4835 4857

;1. Percent Paid (Both Print & Electronic Copies) (16b divided by 16c X 100) )

[]1 certify that 50% of all my distributed copies (electronic and print) are paid above a nominal price.

17. Publication of Statement of Ownership

[Z]ifthe publication is a general publication, publication of this statement is required. Will be printed
e 113022

[JPublication not required.

issue of this publication.

18. Signature and Title of Editor, Publisher, Busijess Manager, or Owner Date
@ Pz 2 Z /Dlrector of Finance and Human Resources 11/01/2022

1 certfy that al fformation furished on this form s true and complete. | understand that anyone who furishes false or misleading information on this form
or who omits faterial or information requested on the form may be subject (including fines and andlor civil sanctions
(including civil penalties)

38

Illinois Parks & Recreation

PEOPLE & PLACES

Sheavoun Lambillotte
Retires as Executive
Director of Geneva
Park District

Sheavoun Lambillotte, executive
director of the Geneva Park
District, will retire on Dec. 31,
2022.

Lambillotte began her career at
Geneva Park District in 1999 as superintendent of
recreation. She was named executive director in 2009.

She has guided several projects of the district in scope and
size. Some of the most notable include: the development of
Hawks Hollow Nature Playground at Peck Farm Park; the
creation and implementation of Kids' Zone, the Park
District's before- and after-school program, in cooperation
with Geneva CUSD 304; the development of Playhouse 38,
the park district's community theater facility; and the
development of the Community Garden at Prairie Green in
cooperation with the City of Geneva and the Kane County
Forest Preserve District.

Lambillotte was instrumental in securing more than $1
million in grant funding for numerous projects throughout
the park district, including $400,000 for the Peck Farm
North Trail Expansion. Under her leadership, the district
received the NRPA National Excellence in Aquatics Award
from the National Recreation and Park Association and three
Distinguished Agency Accreditations (2010, 2015, 2020).

Other enhancements to the park district during Lambillotte's
time at the helm include the acquisition of Mill Creek Pool,
sprayground additions at Mill Creek and Sunset Community
pools, and a museum grant for The Peck House with its new
History Room, Gift Shop and Historic Front Porch.

Want to Read More?

Keep up with the latest milestones, new hires, promotions and
award winners in the lllinois park and recreation industry
online. Visit our website, www.ILparks.org, select IP&R
Magazine and then People and Places.

Want to submit news from your
agency for People & Places?
E-mail information and jpegs to

wutterback@lLparks.org. Jpegs should be 300 dpi
at about 2 inches tall.
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Williams Architects, Ltd.

Karen Lellios
ktlellios@williams-architects.com
500 Park Blvd., Suite 800
Itasca, IL 60143
630-221-1212 PH

WT Group

Troy Triphahn

Troy. Triphahn@wtengineering.com
2675 Pratum Ave.

Hoffman Estates, IL 60192
www.wtengineering.com
224-293-6333

AQUATICS

Halogen Supply Company, Inc.
Rich Hellgeth
rhellgeth@halogensupply.com
4653 W. Lawrence Ave.
Chicago, IL 0630-2532
www.halogensupply.com
773-286-6300 PH

Spear Corporation

Sam Blake

12966 N County Rd 50 W
Roachdale, IN 46172
WWW.Spearcorp.com
765-577-3100 PH
765-577-3101 FAX

Vortex Aquatic Structures Intl.
Ryan Eccles

11024 Bailey Rd., Unit C
Cornelius, NC 28031
vortex-intl.com
877-586-7839 PH
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ATTORNEYS

Ancel Glink @
Derke Price
dprice@ancelglink.com

140 S. Dearborn St., 6th Fl
Chicago, IL 60603

www.ancelglink.com
312-782-7606 PH

Chapman and Cutler LLP
Kelly Kost
kost@chapman.com

111 W. Monroe St., 13th FI
Chicago, IL 60603-4011
www.chapman.com
312-845-3814 PH

Chico & Nunes, P.C.
Timothy King
tking@chiconunes.com
333 West Wacker Drive
Suite 1420

Chicago, IL 60606
www.chiconunes.com
312-884-5092 PH

Ice Miller LLP

Shelly Scinto
shelly.scinto@icemiller.com

200 W. Madison St., Suite 3500
Chicago, IL 60606-3417
www.icemiller.com
312-726-8116 PH

Robbins Schwartz

Steven Adams
sadams@robbins-schwartz.com
55 W. Monroe, Suite 800
Chicago, IL 60603
www.robbins-schwartz.com
312-332-7760 PH

Tressler LLP

Andrew Paine
apaine@tresslerllp.com
233 S. Wacker Dr., 61st Fl
Chicago, IL 60606
www.tresslerllp.com
312-627-4154 PH

40 Illinois Parks & Recreation
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BACKGROUND CHECKS

NCSI

David Rye
laurens@ncsisafe.com

807 Broadway St. NE, #300
Minneapolis, MN 55413
www.ssci2000.com
802-829-1516 PH

BANKING

Wintrust Government Funds
Tim O'Brien
tobrien@wintrust.com

231 S LaSalle St., 2nd Floor
Chicago, IL 60604
www.wintrust.com
312-981-0765 PH

BRONZE PLAQUES/STATUES

Bronze Memorial Company
Rick Gurrieri
bronzememco@gmail.com
1805 Beach St.

Broadview, IL 60155
www.bronzememco.com
773-276-7972 PH

CONCESSION EQUIPMENT
& SUPPLIES

Gold Medal Products, Co.
Jim Such
jsuch@gmpopcorn.com
450 N. York Rd

Bensenville, IL 60106-1606
www.goldmedalchicago.com
800-767-5352 PH

CONSTRUCTION
MANAGEMENT

Byrne & Jones Construction
Britton Taulbee
britt@byrneandjones.com
13940 St. Charles Rock Road
St. Louis, MO 63044
www.byrneandjones.com
314-567-7997 PH

Corporate Construction Services
Michael Rink
ccs@corporateconstructionservices.com
1323 Butterfield Rd., Suite 110
Downers Grove, IL 60515
www.corporateconstructionservices.com
630-271-0500 PH

Frederick Quinn Corporation
Jack Hayes
jhayes@fquinncorp.com
103 S. Church St.

Addison, IL 60101-3746
www.fquinncorp.com
630-628-8500 PH

Gilbane Building Company
Derek Ward

123 N Wacker Dr., 26th Floor
Chicago, IL 60606
gilbaneco.com
312-614-3903 PH
773-695-3501 FAX

Henry Bros. Co.

Marc Deneau
mdeneau@henrybros.com
9821 S. 78th Ave.

Hickory Hills,IL 60457-2324
www.henrybros.com
708-430-5400 PH

Lamp Incorporated
lan Lamp
ilamp@lampinc.net
460 N. Grove Ave.
Elgin, IL 60120
www.lampinc.net
847-741-7220 PH

V3 Companies

Greg Wolterstorff
gwolterstorff@v3co.com
7325 Janes Ave.
Woodridge, IL 60517
www.v3co.com
630-729-6334 PH

Landscapes Golf Management

Mark Mattingly
mmattingly@landscapesgolf.com

1201 Aries Dr.

Lincoln, NE 68512
www.landscapesunlimited.com/index.ph
p4024236653

www.lLipra.org



IAPD CORPORATE/ASSOCIATE MEMBERS

ENERGY MANAGEMENT

Ameren lllinois

Carol Kulek
CKulek@ameren.com

1110 Memory Ln.

Springfield, IL 62707
www.amerenillinoissavings.com
217-741-2489 PH

ComEd Energy Efficiency Program
Chris McCabe
cmccabe@resource-innovations.com
2011 Swift Drive

Oak Brook, IL 60523-1580
www.ComEd.com/PublicSectorEE

Nicor Gas Energy Efficiency Program
Melissa Ruvalcaba
mruvalca@southernco.com

1844 Ferry Rd.

Naperville, IL 60563
www.southernco.com
630-388-3844 PH

Seven Utility Management Consultants
Dale Snyder

dsnyder@sevenutility.com

7704 Oakridge Rd.

North Little Rock, AR 72116
www.sevenutility.com

501-835-3142 PH

Trajectory Energy Partners, LLC
Hal Sprague
hal@trajectoryenergy.com

PO Box 310

Highland Park, IL 60035
www.trajectoryenergy.com
847-204-4170 PH

Trane

Thomas Huberty
thomas.huberty@tranetechnologies.com
775 Vandalia St.

St. Paul, MN 55114

www.trane.com

651-468-2742 PH

EXERCISE EQUIPMENT

The Fitness Connection
Kevin Piotrowski

701 Wesemann Dr.
West Dundee, IL 60118
thefitnessconnection.com

Matrix Fitness

Kevin Kingston
kevin.kingston@matrixfitness.com
1600 Landmark Drive

Cottage Grove, WI 53527
www.matrixfitness.com
773-919-7370 PH

FINANCE

Mesirow Financial, Inc.

Todd Krzyskowski
tkrzyskowski@mesirowfinancial.com
353 N. Clark St.

Chicago, IL 60654
www.mesirowfinancial.com
312-595-7842 PH

Speer Financial, Inc.
Aaron Gold
agold@speerfinancial.com
230 W. Monroe

Chicago, IL 60606
www.speerfinancial.com
312-780-2280 PH

Stifel

Thomas Reedy

One N. Wacker Dr., Suite 3400
Chicago, IL 60606

stifel.com

312-423-8245 PH

INSURANCE

lllinois Parks Association Risk
Services (IPARKS)

Ryan Pnakovich @
rpnakovich@bfgroup.com

315 S. Kalamazoo Mall

Kalamazoo, Ml 49007-4806

www.iparks.org
800-692-9522 PH

Park District Risk Management
Agency (PDRMA)

Brett Davis

bdavis@pdrma.org

2033 Burlington Ave.

Lisle, IL 60532-1646 @
www.pdrma.org

630-769-0332 PH

INVESTMENTS

PFM Asset Management
Michelle Binns
binnsm@pfmam.com

190 S La Salle, Suite 2000
Chicago, IL 60603-3542
www.pfm.com
312-523-2428 PH

PMA Financial Network, LLC
Courtney Soesbe
csoesbe@pmanetwork.com
2135 City Gate Ln., 7th Fl
Naperville, IL 60563
www.pmanetwork.com
630-657-6421 PH

LAND PRESERVATION

Openlands

Gerald Adelmann
jdigiovanna@openlands.org

25 E. Washington St., Suite 1650
Chicago, IL 60602
www.openlands.org
312-863-6250 PH

LANDSCAPE ARCHITECTS

Hitchcock Design Group

Bill Inman
binman@hitchcockdesigngroup.com
22 E. Chicago Ave., Suite 200A
Naperville, IL 60611-2009
www.hitchcockdesigngroup.com
630-961-1787 PH

JSD Professional Services, Inc.

Lori Vierow

lori.vierow@)jsdinc.com

1400 East Touhy Avenue, Suite 215
Des Plaines, IL 60018-3339
www.jsdinc.com

312-644-3379 PH

LIGHTING

Musco Sports Lighting
David Miller
david.miller@musco.com
100 1st Ave. W.
Oskaloosa, |A 52577
WWW.MUuSCo.com
877-388-7652 PH
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MAINTENANCE PRODUCTS

Midwest Mechanical

Abigail Hengesbach
abbey.hengesbach@midwestmech.com
801 Parkview Blvd.

Lombard, IL 60148

224-500-9086 PH

PARKS & PLAYGROUNDS

Cunningham Recreation
Michele Breakfield

michele@cunninghamrec.com
2020 Calamos Court, Ste 200
Naperville, IL 60563
www.cunninghamrec.com
800-438-2780 PH

Imagine Nation LLC

Michele Kuhl
manmichele@imagineparks.com
1827 Stratford Ave.
Westchester, IL 60154-4249
www.imagineparks.com
773-330-0983 PH

NuToys Leisure Products
Sheilah Wasielewski
sheilahw@nutoys4fun.com
915 Hillgrove

LaGrange, IL 60525
www.nutoys4fun.com
708-579-9055 PH

SAFETY PROGRAMS

lllinois Public Risk Fund
Robert Buhs

rbuhs@iprf.com

7851 W. 185th St., Suite 101
Tinley Park, IL 60477-6296
www.iprf.com

708-429-6300 PH

SHELTERS

Norwalk Concrete Industries
Dalton Vaughan
dvaughan@nciprecast.com
80 Commerce Dr.

Norwalk, OH 44857
Www.nciprecast.com
800-733-3624 PH

42 llinois Parks & Recreation

IAPD CORPORATE/ASSOCIATE MEMBERS

SITE FURNISHINGS

Flood's Royal Flush Inc.

Mimi Lomeli
customer.care@floodsroyalflush.com
PO Box 303

Wasco, IL 60183-0303
888-358-7404 PH

SURFACING MATERIALS

ForeverLawn Chicago

Justin Lettenberger
justin@chicago.foreverlawn.com
3438 Colony Bay Dr.

Rockford, IL 61109-2560
www.foreverlawnchicago.com
779-368-0251 PH

TECHNOLOGY

CivicPlus

Jessica Kehler
kehler@civicplus.com

302 S. 4th Street, Suite 500
Manhattan, KS 66502
WWWw.civicrec.com
785-560-2063 PH

Smart Field Forms

Lee Forkenbrock
lee@smartfieldforms.com
3550 Hobson Rd., Suite 403
Woodridge, IL 60517
www.smartfieldforms.com
312-588-7200 PH

TRANSPORTATION

Best Bus Sales

Rob Zimmerman
accounting@BestBusSales.com
1216 Rand Rd.

Des Plaines, IL 60016-3403
www.bestbussales.com
847-297-3177 PH

Monroe Truck Equipment

Rosie Katzenberger
rkatzenberger@monroetruck.com
1051 W. 7th St.

Monroe, WI 53566
www.monroetruck.com
608-329-8112 PH

VIDEOGRAPHY

Jaffe, Inc.

Greg Bizzaro
greg@jaffeinc.com

1701 Quincy Ave., Suite 2
Naperville, IL 60540-6689
www.jaffeinc.com
630-730-3777 PH

WATER RECREATION

Commercial Recreation Specialists
Ron Romans

info@crs4rec.com

807 Liberty Dr., Suite 101

Verona, WI 53593-9160
www.crsdrec.com

877-896-8442 PH

WEB DEVELOPMENT

McDaniels Marketing

Randall McDaniels
rmcdaniels@mcdmarketing.com
11 Olt Ave.

Pekin, IL 61554
mcdanielsmarketing.com
309-346-4230 PH

Please contact Alan Howard at ahoward@ilparks.org for updates or changes to your corporate member listing.
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IPRA COMMERCIAL MEMBERS

AQUATICS

AQUA PURE ENTERPRISES, LLC.
Deborah Todnerver

1404 Joliet Rd Ste A

Romeoville, IL 60446
apei@aquapure-il.com
630-771-1310 PH
aquapure-il.com

AQUATIC COUNCIL, LLC
Timothy Auerhahn, CPOI
78 Lyndale Dr

Rochester, NY 14624
tim@aquaticcouncil.com
585-415-6926 PH
aquaticcouncil.com

BURBACH AQUATICS
Roger Schamberger
5974 Highway 80 S.
Platteville, Wl 53818
baae@centurytel.net
608-348-3262 PH
burbachaqguatics.com

JEFF ELLIS AND ASSOCIATES, INC.
Joe Stefanyak

PO Box 2160

Windermere, FL 34786
joe.stefanyak@ijellis.com
407-401-7120 PH

jellis.com

JUST IN TIME POOL & SPA
Michael Butkovich

148 Eisenhower Lane N.
Lombard, IL 60148
justintimepool@yahoo.com
312-622-2223 PH

LINCOLN AQUATICS
Charlie Luecker

2051 Commerce Ave
Concord, CA 94520-4950
cs@lincolnaquatics.com
800-223-5450 PH
lincolnaquatics.com

SPEAR CORPORATION
Brian Spear

12966 N County Rd 50 W
Roachdale, IN 46172-9538
bspear@spearcorp.com
765-522-1126 PH
spearcorp.com

VORTEX AQUATIC STRUCTURES
INTERNATIONAL

Scott Stefanc

11024 Bailey Rd, Ste C
Cornelius, NC, 28031
sstefanc@vortex-intl.com
877-586-7839 PH
vortex-intl.com

BUILDING & CONSTRUCTION

BID EVOLUTION

Steve Kulovits

1905 Sequoia Dr

Ste 201

Aurora, IL 60506
stevek@bidevolution.com
630-450-8360 PH
bidevolution.com

FREDERICK QUINN CORP
Jack Hayes

103 S. Church St

Addison, IL 60101
jhayes@fquinncorp.com
630-628-8500 PH
fquinncorp.com

INTEGRAL CONSTRUCTION INC.
Christopher Osinski

320 Rocbaar Dr

Romeoville, IL 60446
cosinski@buildintegral.com
844-317-7403 PH

LAMP INCORPORATED
lan Lamp

460 N. Grove Ave

Elgin, IL 60120
ilamp@lampinc.net
847-741-7220 (305) PH
lampinc.net

BYRNE & JONES CONSTRUCTION
Joseph Schuit

13940 Saint Charles Rock Rd
Bridgeton, MO 63044-3826
jschuit@byrneandjones.com
314-619-3326 PH
byrneandjones.com

CAMPS & FIELD TRIPS

CEDAR CREEK RANCH LLC.
Paul Williams

249 East IL ROUTE 71

PO Box 91

Cedar Point, IL 61316-0091
815-481-3337 PH
info@ccrstables.com

COMMUNITY ASSOCIATION

APPLE CANYON LAKE PROPERTY
OWNERS ASSOCIATION

Ashlee Miller

14A157 Canyon Club Dr

Apple River, IL 61001-9576
Ashlee.Miller@applecanyonlake.org
815-492-2238 PH
applecanyonlake.org
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COOPERATIVE PURCHASING

SOURCEWELL

Jon Henke

202 12th St NE

PO. Box 219

Staples, MN 56479
Jon.henke@sourcewell-mn.gov
218-541-5102 PH
sourcewell-mn.gov

TIPS

Chandie Randle

4845 US Highway 271 N
Pittsburg, TX 75686-4303
chandie.randle@tips-usa.com
903-575-2608 PH
tips-usa.com

ENERGY MANAGEMENT

AMEREN

Carol Kulek

P.O. box 5098

Peoria, IL 61601
CKulek@ameren.com
217-741-2489 PH
AmerenlllinoisSavings.com

COMED

Amy Populorum

2011 Swift Dr

Oak Brook, IL 60523-1580
Amy.Populorum@ComEd.com
630-891-7430 PH
comed.com

ONSITE UTILITY SERVICES
CAPITAL, LLC

Fritz Kreiss

5072 State Rd 50

Delavan, Wi 53115-4200
info@ouscapital.com
262-248-0926 PH
ausenergy.com

TRAJECTORY ENERGY PARTNERS
Hal Sprague

PO Box 310

Highland Park, IL 60035
hal@trajectoryenergy.com
847-204-4170 PH
trajectoryenergy.com

VEREGY

Danielle Melone

17W635 Butterfield Rd, Ste 315
Oakbrook Terrace, IL 60181-4004
dmelone@veregy.com
300-200-5204 PH

veregy.com



ENTERTAINMENT & EVENT
SERVICES

BASS/SCHULER ENTERTAINMENT
Mia Bass

4055 W Peterson Ave, Ste 206
Chicago, IL 60646-6183
info@bass-schuler.com
773-481-2600 PH
bass-schuler.com

BRIAN WISMER ENTERTAINMENT
Brian Wismer

3480 Bayberry Dr

Northbrook, IL 60062-2217
brian@funwizz.com

847-414-9395 PH

funwizz.com

CEDAR CREEK RANCH LLC.
Paul Williams

249 East IL ROUTE 71

PO Box 91

Cedar Point, IL 61316-0091
(815) 481-3337
info@ccrstables.com

LAKE GENEVA CRUISE LINE
Susan Schindler

812 Wrigley Dr, PO. Box 68
Lake Geneva, WI 53147
susan@glcl.net
262-248-5642 PH
cruiselakegeneva.com

PYROTECNICO
Jonathan Gesse

PO. Box 302

Kingsbury, IN 46345
Jgesse@pyrotecnico.com
219)-393-5522 PH
pyrotecnico.com

THE FORGE ADVENTURE PARKS
Jeremie Bacon

340 River St

Lemont, IL 60439-7227
info@theforgeparks.com
630-326-3301 PH
theforgeparks.com

FINANCE

5/3 FIFTH THIRD BANK
Sean Patrick Durkin
1151 State St

Lemont, IL 60439-4200
Sean.Durkin@53.com
630-297-5987 PH
53.com
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BMO HARRIS BANK
Robert Santore

111 W Monroe St 5E
Chicago, IL 60603
robert.santore@bmo.com
bmo.com

LAUTERBACH & AMEN, LLP
Ron Amen

668 N. River Rd

Naperville, IL 60563
ramen@lauterbachamen.com
630-393-1483 PH
lauterbachamen.com

SPEER FINANCIAL

Aaron Gold

230 W. Monroe St, Ste 2630
Chicago, IL 60606
agold@speerfinancial.com
312-780-2280 PH
speerfinancial.com

STIFEL

Tom Reedy

70 West Madison St
Ste 2400

Chicago, IL 60602
reedyt@stifel.com
312-423-8245 PH
stifel.com

WINTRUST FINANCIAL CORPORATION
Aimee Briles

9700 W. Higgins Rd

4" Floor

Rosemont, IL 60018
abriles@wintrust.com

630-560-2120 PH

wintrust.com

GOLF

SWING TIME GOLF, LLC
Jeff Zimmerman

5819 Nieman Rd
Shawnee, KS 66203-2855
jeffz@swingtime.golf
913-850-3372 PH
swingtime.golf

HEALTH AND WELLNESS

NATIONAL FITNESS CAMPAIGN
Trent Matthias

415 Jackson St

San Francisco, CA 94111
trent@nfchg.com
415-702-4919 ext. 101 PH
nationalfitnesscampaign.com

LANDSCAPE SERVICES/
SUPPLIES/DESIGN

CENTRAL LIFE SCIENCES
John Neberz

1501 E. Woodfield Rd

Ste 200W

Schaumburg, IL 60173
jneberz@central.com
847-330-5385 PH
centralmosquitocontrol.com

CONFLUENCE

Craig Soncrant

307 N. Michigan Ave., #601
Chicago, IL 60601
csoncrant@thinkconfluence.com
312-663-5494 PH
thinkconfluence.com

GLI, INC.

George Petecki

1410 Mills Rd

Joliet, IL 60433
bridget@georgeslandscaping.com
815-774-0350 PH
georgeslandscaping.com

GREEN-UP

Bernard Schroeder
23940 Andrew Rd
Plainfield, IL 60585
sandy@green-up.com
815-372-3000 PH
green-up.com

THE DAVEY TREE EXPERT COMPANY
Mandy McCauley

1375 E Woodfield Rd, Ste 204
Schaumburg, IL 60173-5424
mandy.mccauley@davey.com
630-422-1870 PH

davey.com

THE MULCH CENTER
Jim Seckelmann

21457 N. Milwaukee Ave
Deerfield, IL 60015
jim@mulchcenter.com
847-459-7200 PH
mulchcenter.com

LIGHTING

MUSCO SPORTS LIGHTING
Nick Mauer

100 1st Ave W

Oskaloosa, 1A 52577-3244
nick.mauer@musco.com
800-825-6030 PH
musco.com
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IPRA COMMERCIAL MEMBERS

MARKETING &
COMMUNICATIONS

EXCEL AERIAL IMAGES, LLC
Eric Lee Wilson, CPRP

1137 E. Woodrow Ave

Lombard, IL 60148
ericlee@excelaerialimageslic.com
224-775-4623 PH
excelaerialimages.com

IZONE IMAGING

Brad Huckabay

2526 Charter Oak Dr

Ste 100

Temple, TX 76502
bhuckabay@izoneimaging.com
888-464-9663 PH
izoneimaging.com

PCI - PUBLIC COMMUNICATIONS INC.
Jackie Rachev

jrachev@pcipr.com

847.656.6321

1 E Wacker Dr 24th Floor

Chicago, IL 60601

lets_talk@pcipr.com

312.558.1770

pcipr.com

MEDIA

ISSUU

Nathan Burns

131 Lytton Ave

Palo Alto, CA 94301-1045
nathan.burns@issuu.com
(844) 477-8800 PH
WWW.issuu.com

NATIVE AREAS
MANAGEMENT

BEDROCK EARTHSCAPES, LLC
William Bedrossian

1501 E Harrison Ave

Wheaton, IL 60187-4424
Bill@bedrockearthscapes.com
630-461-1159 PH
bedrockearthscapes.com

PARKS & PLAYGROUNDS

AMERICANA OUTDOORS
Kevin Cook

2 Industrial Dr

Salem, IL 62881
kevin@americana.com
866-779-1651 PH
americana.com

CUNNINGHAM RECREATION
Michele Breakfield

2020 Calamos Court, Ste 200
Naperville, IL 60563
michele@cunninghamrec.com
800-438-2780 PH
cunninghamrec.com

DISCOUNT PLAYGROUND
SUPPLY, INC

PO Box 278

Simpsonville, SC 29681-0278

sales@discountplaygroundsupply.com

888-760-2499
discountplaygroundsupply.com

FIELDTURF USA, INC.
Jonathan Huard

175 N. Industrial Blvd NE
Calhoun, GA 30701
jonathan.huard@fieldturf.com
630-474-9817 PH
fieldturf.com

PLAY & PARK STRUCTURES
Patrick Puebla

3602 - 37th Ave., #4
Moline, IL 61265
ppuebla@playandpark.com
573-631-1968 PH
playandpark.com

PLAY ILLINOIS

Michael Maloney

310 N Grant St

Westmont, IL 60559-1505
mike@playil.com
630-514-5405 PH
playil.com

PLANNING & DESIGN

FEHR GRAHAM

Pat Kelsey

230 Woodlawn Ave
Aurora, IL 60506-5194
pkelsey@fehrgraham.com
630-423-0482 PH
fehrgraham.com

DEWBERRY ARCHITECTS INC.

Daniel Atilano

132 N York St

Elmhurst, IL 60126-3079
datilano@dewberry.com
847-841-0571 PH
dewberry.com

DLA ARCHITECTS, LTD.
Lou Noto

2 Pierce PI., Ste 1300
ltasca, IL 60143-3155
|.noto@dla-Itd.com
847-742-4063 PH
dla-Itd.com

FGM ARCHITECTS

John Dzarnowski

1211 W. 22nd St

Ste 705

Oakbrook, IL 60523
johnd@fgmarchitects.com
630-574-8300 PH
fgmarchitects.com

GEWALT HAMILTON ASSOCIATES
Michael Shrake

625 Forest Edge Dr

Vernon Hills, IL 60061
mshrake@gha-engineers.com
847-478-9700 PH
gha-engineers.com

HITCHCOCK DESIGN GROUP

Bill Inman

225 W. Jefferson Ave

Naperville, IL 60540
binman@hitchcockdesigngroup.com
630-961-1787 PH
hitchcockdesigngroup.com

INSPEC, INC

Dave Foler

8618 W. Catalpa, Ste 1109-1110
Chicago, IL 60656
dfoler@inspec.com
773-892-2771 PH

inspec.com

JSD PROFESSIONAL SERVICES, INC.
Lori Vierow

1400 E Touhy Ave

Ste 215

Des Plaines, IL 60018-3339
lori.vierow@jsdinc.com
630-362-6681 PH

jsdinc.com

MSA PROFESSIONAL SERVICES, INC
Deb Benesh

1230 South Blvd.

Baraboo, WI 53913
dbenesh@msa-ps.com

563-424-3691 PH

msa-ps.com

PLANNING RESOURCES INC.
Darrell Garrison

913 Parkview Blvd

Lombard, IL 60148-3267
dgarrison@planres.com
630-668-3788 PH
planres.com

SMITHGROUP

Brett Weidl

35 E. Wacker Dr

Ste 900

Chicago, IL 60601
brett.weidl@smithgroup.com
312-641-0770 PH
www.smithgroup.com
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THE LARSON EQUIPMENT AND
FURNITURE COMPANY

Dave Dillon

1000 E. State Parkway, Unit F
Schaumburg, IL 60173
ddillon@larsoncompany.com
847-705-0460 PH
larsoncompany.com

WIGHT & COMPANY
Robert ljams

2500 N. Frontage Rd
Darien, IL 60561
rijams@wightco.com
630-739-6644 PH
wightco.com

WILLIAMS ARCHITECTS

Karen T. Lellios

500 Park Blvd.

Ste 800

ltasca, IL 60143
ktlellios@williams-architects.com
630-221-1212 PH
williams-architects.com

WT GROUP

Jaclyn Triphahn

2675 Pratum Ave

Hoffman Estates, IL 60192
Jaclyn.Triphahn@wtengineering.com
224-293-6333 PH
wtengineering.com

PROFESSIONAL SERVICES

ANCEL GLINK DIAMOND BUSH
DICIANNI & KRAFTHEFER P.C.
Robert Bush

140 S. Dearborn St

6th Floor

Chicago, IL 60603
rbush@ancelglink.com
312-604-9105 PH
ancelglink.com

BERRYDUNN

Dannielle Wilson

100 Middle St

4th Floor East Tower
Portland, ME 04101
DWilson@BerryDunn.com
207-842-8121 PH
berrydunn.com

GREG PETRY CONSULTING
Greg Petry, CPRE

474 Glendenning Place
Waukegan, IL 60087
greg@gregpetryconsulting.com
847-287-4721 PH

46 Illinois Parks & Recreation

HR SOURCE

Christopher Schneider
3025 Highland Parkway
Ste 225

Downers Grove, IL 60515
cschneider@hrsource.org
630-963-7600 x232 PH

ILLINOIS PUBLIC RISK FUND
Robert Buhs

7851 W. 185th St

Ste 101

Tinley Park, IL 60477
rbuhs@iprf.com
708-429-6300 PH

iprf.com

PDRMA

Brett Davis

2033 Burlington Ave
Lisle, IL 60532
bdavis@pdrma.org
630-769-0332 PH
pdrma.org

RECREATION

CANLAN SPORTS

Hileema Mitchell

989 Murray Ross Parkway
Toronto, ON M3J 3M4
CANADA

(416) 661-5207 PH
hmitchell@canlansports.com

CHICAGO DISTRICT TENNIS
ASSOCIATION

Jill Siegel

2027 W Division St #171
Chicago, IL 60622
info@chicagodistricttennis.com
847-803-2382 PH

SIGNAGE

TERRABILT INC.

Donald Meeker

532 N State Rd

Briarcliff Manor, NY 10510
don@terrabilt.com
914-341-1500 PH
terrabilt.wolfenwicked.com

SUPPLIES

FEDERAL SUPPLY USA
Chad Read

1171 S Northpoint Blvd.
Waukegan, IL 60085-8216
cread@federalsupply.com
847-623-1310 PH
federalsupply.com

IPRA COMMERCIAL MEMBERS

TECHNOLOGY SOLUTIONS

L6 TECHNOLOGY INC

Ted Lemmy

1S280 Summit Ave.

Suite A3

Oakbrook Terrace, IL 60181
info@L6tech.com

(630) 656-9191 PH

CIVICREC

Nick Glasgow

302 S 4th St, Ste 500
Manhattan, KS 66502-6410
Nicholas.glasgow@civicplus.com
785-370-7328 PH
civicplus.com

RAM COMMUNICATIONS INC.
Rob McCoy

2720 S River Rd, Ste 152

Des Plaines, IL 60018-4111
info@ramcomminc.com
847-358-0917 PH
ramcomminc.com

TYLER TECHNOLOGIES, INC.
Katie Caton

5101 Tennyson Pkwy

Plano, TX 75024-3525
katie.caton@tylertech.com
207-518-4745 PH
tylertech.com

VERMONT SYSTEMS, INC.
David Wirtz

12 Market Place

Essex Junction, VT 05452
davew@vermontsystems.com
802-276-5447 PH
vermontsystems.com

VOYAGERNETZ

Hanz Van Aardt

333 N Randall Rd

Ste 105

Saint Charles, IL 60174-1561
hello@voyagernetz.com

(312) 889-8614 PH

WEB DEVELOPMENT

A5 BRANDING & DIGITAL
John Harris

1 North La Salle St, 47th Floor
Chicago, IL 60602
jharris@abinc.com
708-227-5313 PH

abinc.com

www.lLipra.org



IAPD Energy Partner

YOUR ADVOCATE FOR REAL TIME COMPETITIVE OFFERS FROM LEADING SUPPLIERS

SRERVAERN ,A‘ D

Utility Management Consultants, Ltd. lllinois Association of Park Districts

“REE N
rrr \j

“Seven Utility Management Consultants has
// * greatly benefited our park district during
——— these tough economic times. Our park district
L has realized substantial natural gas and e

electricity savings because of the services

! ! that Seven provides. Thank you for making
ty-com this opportunity available to IAPD member
- : ~  agencies.”

-Oakbrook Terrace
Park District
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@ comed Energy Efficiency

AN EXELON COMPANY

Fall for

more energy
Savings.

Improve your facility's
energy savings with over
30% in increased incentives.

Ready to get started?
Scan the QR code
below.

Terms and conditions apply. Offers are subject to change
3l savings will vary by customer

's energy usa
alth Edison Company, 2022

© Commi
The ComEd Energy Efficiency Program is funded in compliance with state law.
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